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Country Statistics 
 

 
Population 
 

Area: 78,866 square kilometres 

Inhabitants: 10,65 million (2019) 

 

The main demographic indicators of Czech Republic for 2019: 

 

 Born: 108,152 people 

 Natural population growth: 1,269 

 Migration growth: 6,026 people 

 Men: 5,181,723 (estimated as of 31.12.2019) 

 Women: 5,397,628 (estimated as of 31.12.2019) 

 

Age distribution of population 

 

According to calculations of recent publications from the United Nations Department of 

Statistics on demographic and social statistics. As of the beginning of 2020, Czech population 

had the following age distribution: 

 

13.5 70.2 16.3 

 
 - percentage of people under 15 

 - percentage of people aged 15 to 65 

 - percentage of people over 64 

In absolute figures: 

• 1,423,029 young people under 15 years old (males: 731,351 / females: 691,678) 

• 7,427,128 people over 14 and under 65 years old (men: 3,737,262/ women: 3 689 866) 

• 1,729,195 people over 64 years old (males: 689,351/ females: 1,039,844) 

 

Czech Republic 
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A simplified model of the age-gender pyramid is shown below in which only three age 

groups are presented, taken from the data given above: 

 

 

 

 

As we can see, Czech Republic’s age pyramid has a regressive or decreasing type. This type 

of pyramid is commonly found in highly developed countries. In countries with a fairly high 

level of health care and education of citizens. Due to the relatively low mortality and birth rates, 

the population has a high life expectancy. All these factors, along with many others, lead to an 

aging population (increase the average age of the population).1 

 

Youth 

The number of entrepreneurs in Czech Republic decreased by 20,000 last year. Almost 60,000 

people started to do business. At the same time, 45,000 people terminated their business and 

another 35,000 entrepreneurs were removed from the register in connection with the 

revocation of their authorization to mediate consumer credit. This stems from CRIF data 

analysis.  

"The number of people who start a business every year has been very stable since 2014. In 

these years, between 57,000 and 60,000 natural persons started to do business each year. 

However, we have seen a slightly different situation in the number of people who have 

finished their business. 

Most people started their business last year in Prague (9567), in the Central Bohemia Region 

(7810) and in the South Moravian Region (6786). On the other hand, the lowest number of 

people started their business in the Karlovy Vary Region (1405), the Liberec Region (2380) 

and the Pilsen Region (2838). 

Most natural persons started their business in the manufacturing industry, namely 8664. 

Professional, scientific and technical activities followed, in which 7590 people started their 

business, and construction with 7272 new entrepreneurs. Most people ended up in business 

                                                 
1 Source: Data from this section is based on recent publications by the United Nations Department of Statistics in the field of 

demographic and social statistics. 

 

  65+   

  15-64   

  0-14   

Male                                                                      Female 

 

 



 

 

5 

 

(13522), manufacturing (5818) and professional, scientific and technical activities (5681). Last 

year, the largest number of entrepreneurs in the manufacturing industry (2846), in professional, 

scientific and technical activities (1909), and in information and communication activities 

(1902). On the other hand, the number of self-employed dropped in trade by 7809 and in hotels 

and restaurants where 453 entrepreneurs decreased. 

As of 1 April 2019, Czech National Bank revoked hex business license of 120,000 natural 

persons who had been authorized to conduct business in auxiliary financial services, primarily 

as intermediaries for loans and insurance products. This was also reflected in the business 

register in April. 35,000 entrepreneurs in auxiliary financial services were deleted here. The rest 

of the natural persons were also authorized for other branches and therefore remained in the 

register. This one-off data clean-up is not reflected in the authorization expiration statistics by 

industry.2 

Czech bureaucracy holds back the growth of young companies. Local start-ups are faced with 

more difficult conditions for starting and developing at home than abroad. According to the 

World Bank, out of 190 economies on the planet, the Czech Republic is in 81st place. The Czech 

                                                 

2 Sourse: https://www.e15.cz/finexpert/vydelavame/analyza-pocet-podnikatelu-v-cesku-se-loni-snizil-o-20-000-1366309 

Source: Ředitelství služby cizinecké policie MV ČR 

https://www.e15.cz/finexpert/vydelavame/analyza-pocet-podnikatelu-v-cesku-se-loni-snizil-o-20-000-1366309
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Republic was ahead of Slovakia, Slovenia and Hungary. An offshoot of the global non-profit 

organization Start-up Weekend is seriously addressing this issue. Czech Republic does not stand 

in comparison with foreign economies precisely because of bureaucratic obstacles. 

Czech start-ups are experiencing difficulties from the very beginning, it is difficult for them 

both to open a company and find investments, and the legislation does not help with this. Aspen 

Institute’s study confirms the information that in the Czech Republic there are not specialists in 

this field, there are not enough independent institutions that would contribute to the development 

of young firms. 

Start-up Weekend is just one of those few organizations that work in this industry and patronize 

an IT start-up business, holding hackathons in different cities around the world. The Start-up 

Weekend event in the Czech Republic lasts 54 hours, and during this time, participants must 

submit their plans or ideas for creating a start-up. Their task also includes convincing others of 

their idea, creating a team and trying to think through the strategy of their project. Hackathon is 

primarily an educational event. It helps people without a technical base to understand what 

technologies mean in the modern world and how to create a company on this basis. Thanks to 

the Start-up Weekend, projects such as Kumšt.art (an online exchange and a gallery of young 

art) and the BookVoyager start-ups have appeared in Prague. 

 

Startup Culture in the Czech Republic 

Czech Republic is one of the most beautiful countries in Central Europe and can be an interesting 

location to launch a start-up company. Not everything in the Czech is sharpened for the 

development of innovations as it is in Estonia, but the country has its advantages. A few 

examples would be; a favourable environment for the development of a business and its 

geographical location, the country is situated in the very centre of Europe. Appositely, the Czech 

Republic is famous for its inventors and discoveries: Otto Wichterle invented the contact lens, 

Yan Yansky discovered four blood types, and the AVAST antivirus was also a Czech invention. 

In the following section, we will peek into the modern startup ecosystems of the Czech Republic. 

 

 

Entrepreneurship - Opening a business in Czech Republic 

 
According to a World Bank study, it takes on an average of seventeen days to form a new 

company in the Czech Republic. It is a difficult process, therefore it is advisable to use the help 

of a legal expert. 
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Czech law enables foreigners to run their business activities under the same conditions as 

Czech entrepreneurs. 

 

In order to conduct a business, applicants are usually issued a residency visa for a period of 

ninety days to one year. After this period, the visa can be either extended or a long-term 

residency permit can be issued for an additional period of two years.3 

 

 

Business Development in Czech Republic 

The country is noticeably not a frontrunner in the field of innovation, but in general, the Czech 

Republic has good positions. The country ranked 27th in the Global Innovation Index and 29th 

in the Global Competition Index. The fact that 50% of the active population are entrepreneurs 

is also worth considering, it means that the conditions are favourable for the opening and 

development of a business. Following are some pointers on how and why it is interesting in 

terms of business development and practice ways for launching one’s startup in the Czech 

Republic. 

1. Starting a business in the Czech Republic does not require much time and money. The 

authorized capital of an LLC is from 1 krone, documents are drawn up by a notary, and 

then an application is submitted to the Commercial Court. 

 

2. There are fewer startups in the Czech than in the rest of the EU countries. According to 

Eurostat, the percentage of innovative companies in the Czech Republic is 42%, while 

the average for Europe is 49.1%. 

                                                 
3  Source: Czech Republic Guide: Starting a business, Establishing a company in the Czech Republic: According to a World 

(justlanded.com) 

https://www.justlanded.com/english/Czech-Republic/Czech-Republic-Guide/Business/Starting-a-business#:~:text=Czech%20law%20enables%20foreigners%20to%20run%20their%20business,a%20period%20of%20ninety%20days%20to%20one%20year.
https://www.justlanded.com/english/Czech-Republic/Czech-Republic-Guide/Business/Starting-a-business#:~:text=Czech%20law%20enables%20foreigners%20to%20run%20their%20business,a%20period%20of%20ninety%20days%20to%20one%20year.
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4 

3. If we look at it in terms of economic spheres, the most popular directions for startups in 

the Czech Republic are games, entertainment and travel (18%), web services (15%) and 

the least popular areas for startups are the fields of agriculture, food, life science (2%) 

and retail (2%). 

 

4. 20% of all startups working in the Czech Republic are foreign. 

 

5. The offices of several large international centres and corporations are located in the 

Czech Republic, including Motorola, Microsoft, Red Hat, IBM, and NXP. 

 

6. The country has one of the lowest unemployment rates in Europe, which is less than 4%. 

Czech Republic has no shortage of IT jobs; on the contrary, there is a shortage of IT 

specialists. For this reason, the wages of developers are growing higher steadily, even 

for those who are just starting their careers. 

 

7. A significant advantage the of Czech Republic is its prices. It is cheaper than other EU 

countries. As for wages, the average in the country is €1115, and in Prague the average 

salary is €1450. 

 

8. Even for foreigners, there is a real chance of finding an investor for the project in the 

Czech Republic. As in the case of the founder of DAVINCI Alexey Ilyash from Ukraine: 

he chose to work in Czech and after creating the MVP, he was able to find investment 

from the Czech Investment Fund. 

 

9. There are communities of entrepreneurs from various fields, including startup 

entrepreneurs in the Czech Republic. By joining one of these communities, one can find 

the contacts they need to promote their project. 

 

10. The Angel Investment Network operating in the Czech Republic is a network of 

1,266,059 entrepreneurs and investors from around the world. By registering on the site, 

you can find funding for your project. 

 

 

Particular opportunities in Czech Republic for opeing a business: 

 Advanced engineering - potential for manufacturing cooperation; niche export 

opportunities in the automotive and aerospace sectors 

 Biotechnology - a priority growth area for the Czech government 

                                                 
4 Sourse: https://events.withgoogle.com/google-for-startups-cz/ 

 

https://events.withgoogle.com/google-for-startups-cz/


 

 

9 

 

 Consumer goods - increasing demand for clothing and fashion, furnishing textiles, 

accessories and toiletries 

 Design and creative and media (film)- UK businesses can capitalise on the UK's 

international reputation 

 Food and drink - Czechs' tastes are widening, high number of international visitors to 

the country 

 Healthcare - healthcare management services, medical devices and lifestyle product 

 Industrial textiles - an expanding sector 

 Innovation - multi-sector, eg nanotechnology; growing network; opportunities to 

showcase UK excellence 

 Training and education - demand is increasing as companies invest in human resources; 

availability of EU funds for projects; schools invest in ICT. 

The national proirtoy of Czech Republic is to upgrade and expand the telecommunication 

networks and IT sector.5 

 

Czech Startups 

There are many startup projects from the Czech Republic that got global boom and are expanded 

and used throughout the world. 

- AVAST Software and AVG Technologies 

AVAST Software is a Czech company that develops information security software. Avast 

Antivirus is one of the ten most popular antiviruses in the world. 

In 2016, AVAST Software announced its intention to buy another Czech company — AVG 

Technologies, which also develops antivirus software. AVG Anti-Virus includes a file scanner, 

email, and an automatic update function. 

 

                                                 
5  Source: Czech Republic Guide: Starting a business, Establishing a company in the Czech Republic: According to a World 

(justlanded.com) 

https://www.justlanded.com/english/Czech-Republic/Czech-Republic-Guide/Business/Starting-a-business#:~:text=Czech%20law%20enables%20foreigners%20to%20run%20their%20business,a%20period%20of%20ninety%20days%20to%20one%20year.
https://www.justlanded.com/english/Czech-Republic/Czech-Republic-Guide/Business/Starting-a-business#:~:text=Czech%20law%20enables%20foreigners%20to%20run%20their%20business,a%20period%20of%20ninety%20days%20to%20one%20year.
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- Kiwi.com 

A search engine for cheap railway, bus and plane tickets. The company creates routes that allows 

travellers to change from planes to buses and trains on any continent. About 30,000 seats are 

sold daily by the site. 

- 3D pen 

A device with which you can create three-dimensional objects — thanks to a special filler. The 

handle can also cut, solder and burn wood. 

- Chimpanzee 

The company produces energy bars and nutritional supplements for athletes. 

- Scinners — “Pocket Shoes” 

A hybrid socks and boots, knitted socks with a dense but flexible sole. Suitable for training at 

the gym, as well as for walking, roller skating or when you need to quickly change shoes. 

- Apiary 

The project was founded in 2014, it specializes in providing frameworks and tools for creating 

application programming interfaces (APIs), and a convenient way to design modern cloud 

applications. The startup has attracted $6.8 million in Series A investment in San Francisco in 

2015. 

- Daytrip 

The winner of Women Startup Competition, a pan-European platform for the development of 

women entrepreneurship and a competition that is held first at the national level, then at the 

regional in Czech Republic. The project was launched in 2016.  

It is a service that unites travellers and local drivers and provides tourists with the opportunity 

to visit places that are not accessible to public transport. 

- Marotic 

A mapping platform that allows users to share information about their favourite places. Using 

the service, you can create communities around specific locations based on specific topics. 
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- Actijoy 

Personal trainers and nutritionists for pet dogs. A device that tracks all aspects of your dog’s 

life: what and when it eats and drinks, how active it is. The service also helps to extend the dog’s 

life due to detecting the early stages of diseases. 

 

Incubators and Investors 

Czech startups are funded by private funds, venture capital, business angels and crowdfunding. 

Czech venture investors are grouped into the Private and Venture Capital Association. The 

organization has 17 full members and 46 associates. Czech business angels are active 

participants in the European network of business angels. Concerning venture funds, they have a 

completely different amount of available funds and they carry out financing in different ways. 

For example, the RSJ Investment fund invests mainly in other venture funds with strong 

management and a clear strategy aimed at increasing the cost of investment projects. RSJ 

Investment invested in Credo Ventures, one of the most famous and most active venture funds 

in the Czech Republic. At the same time, RSJ Investments is investing in individual startups. 

Among them is the aforementioned Apiary startup, Photoneo. The latter develops high-quality 

3D sensors that allow manufacturing equipment to accurately recognize an object. 

Listed below are a some of the active Czech investors: 

- RSBC group 

Website: https://www.rsbcgroup.com/ 

Amount raised: €100 million 

Total number of investments: 21 

Invests in startups that are developing new technologies in education and healthcare. Region — 

Central and Eastern Europe, Great Britain. Among the RSBC group’s projects is the mooveez 

startup. A mobile application for learning languages with movies. In 2016, the app received the 

British Council Award for “The Most Innovative Digital Language Learning Product”. The 

application is available for download in 20 countries. 

 

 

https://www.rsbcgroup.com/
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- Miton 

Website: https://www.miton.cz/ 

Amount raised: €100 million 

Total number of investments: 31 

An investment company that invests in innovative digital B2C companies. The fund was 

founded in 1998. Among the projects is the startup ROSSUM, an artificial intelligence-based 

technology that allows machines to read documents the way people do. Another interesting 

project is the popular Heureka price comparison service in Czech Republic. 

- Inven Capital 

Website: http://www.invencapital.cz/ 

Amount raised: €74 million 

Total investments: 11 

A venture capital fund that invests in projects in clean technology and new energy sectors. They 

invested in startups in Europe, as well as in Israel. It is important for the fund that the business 

model of the project is scalable, in addition to the sphere, and product sales must be confirmed. 

Among the projects financed by the fund is the startup NEURON Soundware. The company is 

developing software that recognizes broken cars by sound. The software can recognize 

breakdowns in the operating of any equipment; from air conditioning systems to car gearboxes. 

- Credo Ventures 

Website: https://www.credoventures.com/ 

Amount raised: 71 million EUR 

Total number of investments: 22 

They specialize in funding startups from Central and Eastern European countries that are in the 

early stages of development. They have invested in projects in the field of IT, Internet, mobile 

communications and healthcare. They contribute to projects with 50 thousand to €6 million. 

One of the projects that the investor has funded is the startup Supernova. It is a tool that 

combines design and development. Using this service, all design elements are translated into 

ready-made code for iOS, Android and React Native. Each screen drawn by the designer is fully 

encoded taking into account the features of the supported platforms. 

 

 

https://www.miton.cz/
http://www.invencapital.cz/
https://www.credoventures.com/
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- Tilia Impact ventures 

Website: https://tiliaimpactventures.cz/en/ 

Amount raised: €2.6 million  

Total number of investments: 11 

Social Venture Fund. It provides flexible loans, direct investments, and mezzanine financing. 

The fund was founded in July 2018. They funded the Datlab project, a Czech IT company 

specializing in data mining and analysis with a focus on public procurement. The project aims 

are to promote transparency, efficiency and quality of public procurement. 

 

Accelerators 

Dozens of incubators and accelerators work in the Czech Republic. Some of them are ready to 

work with startups from different fields, others are tailored for certain market segments. Many 

startups and incubators act as investors: one invests in a startup for a share in the project. An 

investment fund and an incubator UP 21 exist among them. 

UP 21 collaborates even with startups that are still in the planning stage, the most important 

thing is a good idea. There are currently 13 startups under incubation, and 17 incubated projects 

are in the investor’s portfolio. In total, UP21 invested CZK 122 million, or $ 5.3 million, in 

startups during its operations. One of the most interesting projects this investor has funded is 

the NutritionPro startup. This is a service that determines the composition of one’s body and, 

with this taken into account, creates a customized menu. Using the program, one can also order 

the delivery of food prepared just for oneself and containing the necessary trace elements for 

your body. 

Another incubator that positions itself as an investor is Al Startup Incubator. Founded in 2017 

in Prague, it helps in the development and promotion of business projects in the AI sphere, 

particularly, these are startups whose products are related to artificial intelligence: machine 

learning, natural language processing, robotics automation, complemented by reality. It Invests 

up to $ 500,000 for 10–30% of the project cost. 

The accelerator ChechAccelerator collaborates with startups regardless of the scope to which 

they relate. The three-month program may involve projects that develop an innovative product 

or service and have high growth potential. 

The biotechnology centre i&i Prague works with projects from the field of MedTech, BioTech, 

medical diagnostics and drug detection. The accelerator Startupbootcamp Commerce helps 

https://tiliaimpactventures.cz/en/
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startups who work in the field of commerce, StartupYard — technology projects in the fields of 

AR / VR, Deep Tech, AI, machine learning, blockchain, cryptography, robots, IoT, and 

cybersecurity. Furthermore, the last accelerator mentioned does not make a difference between 

Czech and foreign participants, once a startup joins the program, it has access to not only expert 

support, but also funding. 

 

Legal Roadmap for Entrepreneurs  

 

1. Cross-border provision of services 

The easiest and fastest way to start a business in Czechia as a foreigner is a cross-border 

provision. This way you can easily test the market. An EU business entity does not need in this 

case any permit from the Czech authorities. It is basically about one-time work on contracts, 

there should be no regular commuting to the Czech Republic. In this setting, you can provide 

professional services, and sale and shipment of goods from abroad to the Czech Republic – for 

which an internet shop in the Czech language and compliance with the Consumer Protection 

Act will be sufficient. If a business grows, you will need to register for VAT and a Prague 

virtual office or contact point will make a difference. 

 

If foreign entrepreneurs decide to do business in the Czech Republic regularly, they have 

another two options: 

 

 

2. Self-employed person or Freelancer 

If they want to establish a legal business entity, they can apply for a trade license. As a 

freelancer, you must meet the same conditions as any Czech entrepreneur, i.e. integrity (which 

is verified in the Czech Republic and in their home country criminal report) and obtain the 

consent of the registered business address of their choice. Subsequently, they register with the 

Tax Office for income tax, with the Czech Health Insurance company and the Czech Social 

Security Administration or order Czech business set-up service from the Profi-kancelar. 

 

3. Legal entity or Company incorporation 

A legal person has their own legal personality and legal capacity. For the business company 

any number of owners is possible, and on its behalf act an appointed body or director(s). For 

its incorporation are required written Articles of association. Legal entity is established (born) 

on the day of registration into the Commercial or other registers.6 

 

 

 

                                                 
6  Source: How to start business in Czechia, EU | Sídlo firmy a virtuální kanceláře v centru Prahy (profi-kancelar.cz) 

https://www.profi-kancelar.cz/how-start-business-in-czechia/?lang=en
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Conclusion 

The startup ecosystem of the Czech Republic is actively developing. Innovative projects that 

are launched in this country are related to various fields: from entertainment, travel, and 

development of web services to cybersecurity and the Internet of things. A favourable 

environment has been created in the country for the development of small businesses; it is quite 

simple to open your own business. The Czech Republic has low unemployment and IT 

specialists are in great demand, so if you want to launch your startup there, it is advisable that 

you already have your developer in the team. As for financing, many venture funds operate in 

the Czech Republic, and investments can also be obtained from business angels or by placing 

your project on a crowdfunding site. You can develop your project by participating in the 

programs of local incubators and accelerators, of which there are quite a lot. Many incubators 

and accelerators, in addition to mentoring, also provide investments. 7 

 

  

                                                 
7 Source: https://medium.com/startup-jedi/the-startup-ecosystem-in-the-czech-republic-f97a1690907b 

https://medium.com/startup-jedi/the-startup-ecosystem-in-the-czech-republic-f97a1690907b


 

 

16 

 

 

Country Statistics 

 
Population 

 

Area: 131,957 square kilometres 

Inhabitants: 10.724.599 

 

 Male: 5,208,293 

 Female: 5,516,306  

 Youth: 1.667.431 

 Youth Entrepreneurs: 4,48%  

 Amount of Startups: The size of Greek startups is not easily measurable. It is estimated 

around 2000 startups. 

8 

                                                 
8 Source: BCG Analysis, Crunchbase, Desktop research 

Greece 
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Entrepreneurship - Opening a business in general 

 

Anyone who is willing to start an enterprise in Greece has 7 options: 

1. Limited Liability Enterprise: So far, the most common and preferred enterprise entity in 

Greece for establishing a small and medium-sized business. This type of enterprise requires at 

least one shareholder and one director. This can be either a legal entity or an individual 

regardless of their nationality. In order to set up the enterprise, it is required a minimum amount 

of 4500 Eur.  

2. Private Capital Enterprise: This type is similar to the Limited Liability Enterprise (LLE), 

with the only difference, being founded on the share capital. More specifically, the structure of 

the Private Capital Enterprises can be set up with a share capital of 1 euro.  

3. Public Limited Enterprise: As for this type of enterprise, the requirements are one 

shareholder and 3 directors who can be either individuals or legal entities regardless of their 

nationality. To set up the enterprise, it is required a minimum amount of 60000 Eur (this amount 

should be paid within the first two months that the company will be set up).  

4. Branch: To set up a branch in Greece, the founder, should be resident in Greece and there 

should be registered at least one shareholder and one director.  

6. Société Anonyme: This type of enterprise, can be established by one or more persons. For 

this type of business, the liability of the shareholders is limited to the amount of capital invested 

by them in the business. 

7. General Partnership in Greece (Omorthymi Eteria (OE): A type of enterprise, in which all 

the partners are jointly liable for the debts of the partnership without limitation in the liability. 

 

 

Locals 

 

Some of the steps, that you should follow, are listed below: 

 

1. Choose a professional activity and the corresponding tax bureau professional Activities 

Code Number (KAD). One can declare one primary activity and several secondary 

ones. 

 

2. Declare the venue (headquarters) of the business. If the venue of your enterprise is a 

property that you own or on which you have usage rights, you must submit the E9 tax 

office form, which details the complete property holdings of a taxpayer. In cases where 

parents or relatives offer you use of the property free of charge, the parents must sign a 

notarized statement to that effect and submit their E9 and E1 forms, the letter detailing 

the taxpayer’s general economic status and all income. They must also submit an online 

statement through the tax office’s TAXIS online platform, declaring the gift to the 

beneficiary. 

 

3. Pre-register with the EFKA social insurance fund and the Chamber of Commerce. 

https://www.efka.gov.gr/el
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4. Register with the tax bureau that covers the location of the business headquarters to 

commence business activities. There, one must present all the documentation collected 

from the previous steps. At the tax office, one must also fill out an M2 form, including 

the business activity’s code number, and receive certification that the business has been 

declared at the tax bureau. 

 

5. Finalise registration with EFKA and the Chamber of Commerce. To that end, one must 

provide EFKA with a photocopy of the tax bureau’s business commencement 

certification. One must also buy a stamp bearing the name, activity, address, telephone 

number, local tax office, and tax registration number of the business, as well as a 

revenues-expenditures book and a receipts book. 

Note: If your business requires a cashier’s machine, one must declare its operation through the 

TAXIS system.  

 

 

Foreigners 

 

If you are a foreigner in Greece and you are willing to start an enterprise in Greece, you should 

follow some steps. Initially, you should find a name for your enterprise (one that it’s not being 

used by another company in Greece) and then proceed to the registration of your company 

name. Depending on the type of business that you are willing to execute, you have to choose a 

business activity.  As a next step, you should choose a corporate structure for your business 

and prepare a draft memorandum of the partnership, where, you are going to mention all the 

important details regarding the enterprise (e.g., shareholders, shares, type of enterprise, initial 

capital etc.). After completing this section, you should proceed with the endorsement of 

Incorporation with MOA after the first draft. Lastly, to verify the registration of the company, 

the Chamber of business will participate. 

 

 

 

Startup Culture in Greece 

 

A startup is a young company founded by one or more entrepreneurs to develop a unique 

product or service and bring it to market. By its nature, the typical startup tends to be a 

shoestring operation, with initial funding from the founders or their families.  

 

 

Youth Startups 

 

- Augmenta 

https://www.augmenta.ag/
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Founded in Athens in 2017, by two farmers and embedded systems engineers, Augmenta 

is an agri-tech startup that offers an AI-based solution comprised of a hardware device and 

a web platform, that scans and analyses crops. The aim is to enable farmers to make 

informed decisions. Estimated to increase agricultural performance by 12%, using 13% 

fewer chemicals and improving protein levels by 15%. 

 

- Spotawheel 

The founder, Haris Arvanitis, a business consultant, was working for a large 

telecommunications company until he found the idea to start his own company through a 

personal need that arose in him. The idea worked out very quickly and he found two more 

partners in 2016 he launched Spotawheel, by creating a tool to facilitate those looking for 

a used car. The company is running in the field of e-commerce/e-marketplaces. Spotawheel 

is a used car dealership that aims to bring the best-used cars on the market under the same 

site, telling only the whole truth to its customers, using technology to reduce its costs and 

offer cars in excellent condition and at a good value for their situation. Every car goes 

through Spot mechanic’s scrutiny, the miles are confirmed and in writing (a big deal in the 

used car market), and the car's status is dotted in writing, something no competitor wants 

to do (for obvious reasons). All information and a written report on all the cars are in the 

virtual showroom www. spotawheel.gr, through which one can choose payment methods, 

request bank financing or exchange with their old car, organize a test drive of our premises 

or facilities and course tell us where to deliver the car all over Greece! 

 

- Nummyspay: 

Founded in 2017, Nummuspay is a subscription management and credit card processing 

platform that helps online businesses save money and time. Online invoicing, subscription 

management, tax management, automatic recurring billing are just some of its features. 

FinancesOnline awarded them the Rising Star 2018 Award. 

 

- Quizdom: 

Was initially started as a startup in 2014 in Athens, and since then they managed to increase 

the company size, to 1-10 employees. The industry that Quizdom is launching, is in the 

fields of Games, Entertainment, and Education. Quizdom is the largest game app in Greece 

with more than 2 million users and the TV show “Quizdom The Show”. Since its launch, 

the app has been installed on more than half of the country’s smartphones. Recently, 

Quizdom won the Hellenic Entrepreneurship Award for Quizdom Education, a separate 

entity inside Quizdom that aims to revolutionise the way students prepare for exams. The 

company plans to expand beyond their current markets – Greece, Germany, Austria, and 

Switzerland – to new countries such as Russia, the Philippines and Brazil.  

 

 

 

 

https://www.spotawheel.gr/
https://nummuspay.com/
http://www.quizdom.com/


 

 

20 

 

 

 

Youth Business Fields 

 

Some of the booming sectors in Greece and also the fields that youth in Greece choose are the 

following: 

 

 Food and Beverage 

 Renewable energy 

 Shipping equipment and services 

 Information and Communication technologies 

 Travel and Tourism 

 Cosmetics and Beauty products 

 Maritime and Border Security 

9 

 

 

 

                                                 
9 Source: https://www.fortunegreece.com/article/startups-in-greece-2019-pos-to-equifund-epireazi-to-elliniko-ikosistima/  

https://www.fortunegreece.com/article/startups-in-greece-2019-pos-to-equifund-epireazi-to-elliniko-ikosistima/
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Incubators and Investors 

 

- Startupweekend 

In just 54 hours, startupers, have the chance to experience the highs, lows, fun, and pressure 

that make up life at a startup. As you learn how to create a real company, you'll meet the 

very best mentors, investors, cofounders, and sponsors who are ready to help you get 

started. The hardest part of starting up is starting out. At Techstars Startup Weekend, you'll 

be immersed in the ideal environment for startup magic to happen. Surrounded by smart, 

passionate people and with the best tools and approaches at your disposal, you’ll take giant 

leaps toward creating a business, becoming a founder, and connecting with the right people 

and resources. 

 

- StartUp Greece 

StartUp Greece is a digital information and networking space aimed at giving way to a new 

generation of entrepreneurs in Greece, bringing together people and ideas and changing the 

country's perception of doing business and entrepreneurship. StartUp Greece combines an 

online entrepreneurship community with a knowledge and information database 

specialized in the field of doing business. The knowledge and information database 

includes:  

 

 Public or private funding initiatives so that all available resources can be brought 

together on one website and accessed by entrepreneurs or anyone interested in starting 

a business 

 Procedures, laws and regulations with a view to creating a coherent database, a guide 

for entrepreneurs, existing or aspiring. 

 Events on entrepreneurship, innovation, as well as mentoring events since face-to-face 

contact and networking remain invaluable for inspiration and motivation. 

 “How to” articles on the small and bigger details which define a business and can get it 

off the ground (e.g., basic marketing principles for your new business). 

 Entrepreneurship and innovation competitions so that young people, be the 

entrepreneurs or not, have a fixed information point and the opportunity to put their 

talents and expertise into good use. 

 Useful data and trends for smarter business decisions. 

 Success & failure stories so as to highlight successful business outcomes and because 

failure needs to be promoted as a valuable experience and a necessary step toward 

success 

The online community: They have designed the community in a way that all stakeholders may 

be involved: entrepreneurs and young people interested in starting a business, business experts, 

private investors and business angels, financial organization executives, public administration 

https://startupweekend.org/
https://startupgreece.gov.gr/
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officials and executives working for business and/or innovation-related bodies, as well as 

anyone who feels they can benefit from participating and share their knowledge and 

experience. 

 

 

 

E-commerce - Youth enterprises 

 

Ecommerce in Greece is expected to be worth 4 billion euros at the end of this year. That would 

be an increase of over 8 percent, compared to the 3.7 billion euros the Greek ecommerce 

industry was worth last year. So far, 80% of the purchases happen at domestic online stores. 

Nowadays, over 7,000 businesses in Greece have digital outlets. On 2019, 3400 enterprises 

received orders through online websites/platforms/apps. The dominant fields that people are 

investing in e-commerce are: travel services (46%), food (43%), clothing / footwear (42%), 

computer equipment (41%), electronics (40%), event tickets (39%), books (37%) %), 

Household (36%), Pharmacy (30%), Personal Care (30%) and Insurance (26%). 

 

 

 

Legal Roadmap for Entrepreneurs  

 

Starting a business in Greece can be characterized as a challenge, due to the economic 

environment. A complicated and inefficient bureaucracy, and a lack of access to regulatory 

information makes it quite difficult for people to start a business in Greece. 
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10 

Greece ranks at the top in difficulty in setting up and running a business among 75 countries, 

according to the Global Business Complexity Index for 2019. The difficulty in starting 

an enterprise in Greece is mainly due to a labyrinth bureaucracy, frequent changes in 

legislation, differences in taxation and VAT rates in regions and unpredictable treatment of 

businesses by authorities. 

 

While the legislation in Greece might be complicated, many ambitious people are trying their 

best in order to start a business in Greece and mainly in the most prominent industries which 

include tourism, shipping, agriculture, textiles and mining. 

  

                                                 
10 Source: http://en.protothema.gr/wp-content/uploads/2019/06/bus1.jpg 

https://greece.greekreporter.com/tag/greek-businesses/
http://en.protothema.gr/wp-content/uploads/2019/06/bus1.jpg
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Country Statistics 
 

 
Population 

 

Area: 301,318 square kilometres 

Inhabitants: 60,4 million 

 

 Male: 29.427.607 

 Female: 31.056.366 

 Youth: 16 million (between age 0 - 29) 

 Entrepreneurs: 4.2% of the adult working-age population is involved in launching 

startups or new businesses. 

 Amount of Startups: 10,027 of startups are registered in the company register in 2019. 

 Youth Startups: Only 9% of all Italian start-ups are exclusively made up of youth under 

35. 

 

 Youth Entrepreneurs: It can be calculated through GEM Report, Global 

Entrepreneurship Monitor Italia, the research is based on a representative sample of 

individuals. The figure shows the distribution of entrepreneurial activation by dividing 

the population between 18 and 64 years in 5 age groups. In particular, in figure (a) the 

Italy 
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bars represent the number of people who have activated themselves. In figure (b), the 

bars represent the percentages of people who have activated business initiatives in each 

age group, compared to the percentages in the different bands of those who have not 

activated. 

 

It is noted that entrepreneurs are more concentrated in the 25-34 and 35-44 bands, compared 

to the rest of the population. On the contrary, the weight of the 55-64 age group for 

entrepreneurs is substantially lower than for the rest of the population. In other words, while in 

the 25-34 and 35-44 bands the entrepreneurial propensity is higher, in the 55-64 band it is 

substantially lower. 

 

 

 

Entrepreneurship - Opening a business in general 

 

Locals  

 

Starting a Startup in Italy has become a rather simple process, which is favoured by the use of 

new online tools. A startup is, first of all, a business. So, to give it legal life, the procedure 

foreseen by our system to open any company is followed: choice of the legal form and 

establishment of a company, opening of a VAT number, registration in the business register, 

etc. 

 

Thanks to the registration of the register, you can access the Central Guarantee Fund to obtain 

the guarantee from the State against a bank for which a loan is requested, a fact that has made it 

easier for startups to find financing from credit institutions. To register, you must go to the 

dedicated page on the InfoCamere company register website and follow the procedure to obtain 

the generation of the Articles of Association and the Articles of Incorporation. 

 

 

Foreigners 

 

Thanks to the Italia Startup Hub program, Italy introduces measures aimed at facilitating the 

permanence in our country of foreign talents who intend to create a new innovative company 

with high technological value. 

 

To be able to take advantage of the program, foreign citizens must be equipped with a regular 

residence permit to be able to convert it into a residence permit for self-employed startups if 

they intend to start an innovative startup benefiting from a simplified, accelerated, telematic 

procedure. , and without the need to return to the country of origin to request a startup visa.  

 

The foreign citizen who intends to stay in Italy to start an innovative startup is required to send 

an accurate description of the business project and the documentation certifying the availability 
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of financial resources equal to at least 50,000 by e-mail to italiastartupvisa@mise.gov.it euro to 

invest in the creation of the new company. 

 

 

Startup Culture in Italy 

 

A startup defines as any small business that is starting up. On the other hand, the definition of 

an innovative start-up is more specific, just as the characteristics necessary to be it are more 

stringent, as established by the legislative decree number 179 of 18 October 2012, better known 

as Development Decree 2.0. In Italy, the requirements that an innovative start-up must meet are 

therefore the following: 

 

- Must not be established for more than 60 months, 

- Total annual production must not exceed € 5 million from the second year, 

- It must have as its main object innovative and high-tech projects. 

- Must be incorporated as a limited company, 

- It must not distribute profits as long as it enjoys the innovative start-up regime. 

 

Here you are the decree-law: 

The Italian decree-law 179/2012 states that “innovative startups” are unlisted limited companies 

that were founded less than five years ago, have an annual turnover of fewer than five million 

euros, and show some specific features of technological innovation. 

 

 

Local Youth Startups 

 

 

- Eppela 

 

Eppela is an Italian reward-based and generalist crowdfunding platform. On Eppela it is 

possible, with the help of a campaign manager, to start a crowdfunding campaign to obtain 

group co-financing to carry out your project. It is an online fundraiser through individual 

donations in exchange for gifts called rewards. Eppela was founded by the young 

businessman Andrea Landini. 
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- Credimi 

Credimi is an innovative start-up, founded in September 2015 by Ignazio Rocco together 

with a group of about 30 young talents, mostly between 28 and 35 years old. It is a digital 

factoring platform that helps companies optimize their working capital. Authorized by the 

Bank of Italy to grant direct financing to the public as a financial intermediary, it was 

initially financed for 8 million euros by a group of well-known Italian entrepreneurs and to 

date, the investment by way of equity amounts to over 18 million euros. 

 

 

- Artficial 

 

Artficial is a Sicilian startup founded by 25-year-old Giorgio Gori (together with Davide 

Sher and Erika Valenti), to spread the beauty of art through clones of the most important 

classic sculptures, made in 3D corn fibre technology. Born in 2015, Artificial started 

distributing last year. Every detail of the original masterpiece is scanned in a faithful digital 

replica used to produce the 3D clone: «100% eco-friendly, because it is made with a 

coloured bio-resin derived from corn.  

 

 

 

Youth Business fields 

 

At the end of June 2018, the Register of the Chambers of Commerce had 551,761 youth 

enterprises. From a report by Unioncamere and InfoCamere it emerges that among the main 

sectors of business activity in Italy, those in which the presence of youth enterprises is higher 

are the activities of services for buildings and landscape (cleaning and gardening), where under 

35 the other personal services activities (including laundries, hairdressers, wellness centres) 

have a share of 14.6%, where they are 14.3% and the activities of the catering services (13.9%). 

In addition, Italy is at the top in Europe for the number of young people in agriculture with the 

under 35 who are leading 57,621 businesses in 2018. This is what emerges from an analysis of 

Coldiretti disclosed on the occasion of the dissemination of Eurostat data that attribute to Italy 

has a record 28.9% for a total of 3 million young people between 20 and 34 who do not study 

and do not work (the so-called "needs"). 
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Incubators and Investors 

 

- New zero rate businesses 

The beneficiaries are young people between 18 and 35 years old, women of any age, who can 

obtain zero-rate loans for starting a micro business and the remaining 25% can be guaranteed 

with their resources or through bank loans. 

The concessions consist of an interest-free subsidized loan (zero rates) with a maximum duration 

of 8 years, which can cover up to 75% of the total expenses. 

 

- Resto al sud 

Through the "Stay in the South" measure, strong support is offered to new entrepreneurs, 

providing, for southern young people who do not have their resources to start an entrepreneurial 

activity, in the production of goods in the agricultural, craftsmanship and industry or related to 

the provision of services - an endowment of 50,000 euros, 35% of which is non-refundable, to 

cover the entire investment and working capital. 

The beneficiaries are entrepreneurs under 35 resident or non-resident in the regions of Abruzzo, 

Basilicata, Calabria, Campania, Molise, Puglia, Sardinia and Sicily, who have already started 

(after 21 June 2017) or intend to start a business in the aforementioned regions. if non-residents, 

they must transfer their residence within 60/120 days from the notification of admission to the 

facility. 

The type of facility provides € 50,000.00 for each proposing member up to a maximum of 4 

members (€ 200,000.00) with a loss fund fee of 35% and the remaining 65% at zero rates to be 

returned in 8 years, with 24 months of pre-amortization. 

 

- New innovative companies, Smart&Start 

The Smart & Start Italia facilities are reserved for innovative start-ups located on national 

territory, registered in the special section of the register of companies, which present an 

entrepreneurial project characterized by a significant technological and innovative content, 

and/or aimed at the development of products, services or solutions in the field of the digital 

economy, and/or aimed at the economic exploitation of the results of the public and private 

research system. 

Companies must be small in size and not more than 60 months old. To request the concessions, 

it will not be necessary to have already established the company. 

The concession consists of an interest-free loan to cover the investment and management costs 

linked to the start of the proposed project. 

 

 

E-commerce - Youth enterprises 

 

In Italy e-commerce records positive data. From a study by the Chamber of Commerce of Milan 

Monza Brianza Lodi on the data of the business register: e-commerce in Italy grew by 9% in 



 

 

29 

 

2018 and registered 17,432 businesses active in the country. In this sector, startups play a leading 

role: exits, financing and acquisitions are often registered among the young companies that 

dedicate themselves to e-commerce. 

Among the various Italian e-commerce start-ups already launched, some have had moderate 

success. 

- Bauzaar.com is an e-commerce portal, that specialises in the online sale of high-quality 

food and snacks for dogs and cats. The startup was born in March 2013 to the enthusiasm 

and resourcefulness of two young Italian boys, Matteo Valente and Domenico Gimeli. 

 

- Depop was born in 2011 in H-Farm thanks to the intuition of its founder Simon 

Beckerman, a young Milanese. Depop allows you to sell clothes, design objects and 

accessories in just a few clicks. It is a well-established reality among fans of purchases 

and sales of online fashion and accessories. Over the years it has seen a significant 

increase in active users, rising to over 8 million, and transactions for a total value of 230 

million dollars, an increase of 130% compared to the previous year in the United States. 

 

- Lanieri, the first Italian e-commerce of men's tailored suits. It was Born in 2012 from 

the idea of the founders Simone Maggi and Riccardo Schiavotto, two young engineers, 

Lanieri is the first 100% Made in Italy e-commerce dedicated to men's clothing. Thanks 

to an entirely online bespoke service, which uses an omnichannel platform and an 

innovative algorithm for the analysis of anatomical measurements, Lanieri can combine 

technology and tradition, allowing you to create your bespoke garment. 

 

 

Startups – On utilizing alternative/digital currencies 

 

The virtual currency in Italy does not seem to be so widespread but on the contrary, it is almost 

opposed as a method of payment by the Bank of Italy itself. Deputy General Manager Fabio 

Panetta says that although it would be a useful tool to improve access to digital payments for 

specific groups of consumers, such as those who do not have a bank account and could reduce 

the cost of cash The risks are still high although the risks are addressed in Italy, there is a region 

which is ready to take on the risk: Sicily. Sicily is a leading exponent of southern Italy in the 

use of bitcoin, with as many as 56 companies that allow cryptocurrency payments (according to 

QuiBitcoin, the Italian application for companies in the sector). The problem is that the 

transactions performed are almost zero. Yet the island boasts a record: the installation of the 

first bitcoin ATM in the South, in Palermo, the capital of Sicily that allows you to buy bitcoins 

with fiat currency and withdraw, then convert digital currency into current currency. In addition 

to Sicily, There are almost a thousand professionals and merchants who operate cryptocurrency 

transactions in Italy. At the regional level, interest in this payment system is concentrated mainly 

between Lombardy, Veneto, and Trentino. The use of bitcoin is growing to such an extent that 

some small and medium-sized businesses have decided to adopt cryptocurrency, creating local 
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micro-economies. Unfortunately, however, a complete list of shops that accept virtual currency 

is still missing, since there is no official register yet. 

An Italian start-up founded on the use and diffusion of the bitcoin payment method is having 

great success. The startup Young Platform was founded in June 2018 by 6 IT students from 

Turin under 23 years. Young Platform is the first crypto exchange designed with ease of use at 

the centre, to allow anyone to take part in the great revolution of decentralized finance powered 

by blockchain. Not just an exchange but an entire ecosystem which sees the democratization of 

access to economic resources as its founding element. Within this ecosystem, the first product 

launched was Stepdrop, an app that allows you to earn our Young cryptocurrency simply by 

walking and that allows you to educate yourself on these new issues. Stepdrop, available for 

iOS and Android, has obtained over 80,000 downloads in a few months, allowing you to create 

a strong community. 

 

 

 

 

Innovation In Italy 

 

In Italy technological activity is underdeveloped, consequently, Research and Innovation in 

Italy show serious weaknesses. Many factors contribute to the poor development of the 

technological activity. Some of these are the lack of attention to sectors such as research and 

development, the presence of a few large and medium-sized enterprises, the acquisition of 

many innovative Italian companies by foreign multinationals, the difficulty in financing 

innovation and the modest percentage of graduates, as well as the disparity between north and 

south that has always been present in the country. With the production losses and the reduction 

of investments that have hit Italian companies, innovation has suffered a drastic slowdown. 

Italian entrepreneurship is made up of several micro and small businesses with very few 

activities and very little expenditure on research and development. Made in Italy is associated 

with low and medium technology activities compared to the main EU countries. Sectors based 

on science and machinery manufacturing are very neglected in Italy. Italy is also lagging in 

investments in research and development. Certainly, Italy has been affected by the austerity 

policies that have affected public spending in the technology sector, but the main point is that 

funds for universities and public and private research and development bodies were not the 

priorities among the policies of the last governments, starting from the 1980s. This is 



 

 

31 

 

demonstrated by the 19% decrease in public funding for research that took place between 2008 

and 2016. Investing in innovation means growth and less unemployment. To achieve the goals 

already achieved by countries like South Korea, it is necessary to find adequate resources and 

invest in the future. In Italy, to date, that decisive push towards logical innovation is missing 

and the solution is to bet on hybrid funds, with public and private capital. This is what has 

already happened in France, where companies are helped by the state and supported by the 

private sector, Italy is slowing down its growth because it is less and less inclined to innovate 

and, to understand how much innovation affects the growth of a country, is sufficient to analyse 

the comparative estimates of the performance of the EU Member States and some third 

countries in the field of research and innovation. The latter picture reveals that the EU's 

innovative performance is slowly increasing only in countries with higher GDP growth. The 

crisis of the Italian situation in innovation is demonstrated by the fact that there are still few 

public and private interlocutors who risk their money to support the 10 thousand innovative 

startups present in the country. In a world that is changing extremely rapidly, Italy should keep 

up with changes and adopt strategies and policies to innovate. Technological change leads to 

exponential underlying change. Poor innovation capacity limits possible futures and does not 

help fight the recession and sustain growth. 

 

 

 

Legal Roadmap for Entrepreneurs  

 

Starting a Startup in Italy has become a rather simple process, which is favoured by the use of 

new online tools. A startup is, first of all, a business. So, to give it legal life, the procedure 

foreseen by our system to open any company is followed: choice of the legal form and 

establishment of a company, opening of a VAT number, registration in the business register, 

etc. 

Thanks to the registration of the register, you can access the Central Guarantee Fund to obtain 

the guarantee from the State against a bank for which a loan is requested, a fact that has made 

it easier for startups to find financing from credit institutions. 

To register, you must go to the dedicated page on the InfoCamere company register website 

and follow the procedure to obtain the generation of the Articles of Association and the Articles 

of Incorporation. 

Here is what is required for the articles of association: 

 

- Date and place 

- Subscribers (at least one) 

- Name 

- Seat 

- Share capital 

- Contributions 

- Closing exercises 

- Administration 
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- Expenses and Taxes 

- Attachments 

- Applicant 

- Authentic 

 

Data required for the Statute: 

 

- Name 

- Seat 

- Object 

- Duration 

- Share Capital 

- Capital Increase 

- Financial Instruments 

- Participation Fees 

- Transfer Of Shares 

- Shares Deceased 

- Shareholder Withdrawal 

- Member Exclusion 

- Decision Mode 

- Quorum Decisions 

- Administration 

- Meetings 

- Dissolution 

- Attachments 

- Authentic 

 

 

Thanks to the Italia Startup Hub program, Italy introduces measures aimed at facilitating the 

permanence in our country of foreign talents who intend to create a new innovative company 

with high technological value. 

 

It would be able to take advantage of the program, foreign citizens must be equipped with a 

regular residence permit in order toto convert into a residence permit for self-employed startups 

if they intend to start an innovative startup benefiting from a simplified, accelerated, telematic 

procedure, and without the need to return to the country of origin to request a startup visa.  

 

The foreign citizen who intends to stay in Italy to start an innovative startup is required to send 

an accurate description of the business project and the documentation certifying the availability 

of financial resources equal to at least 50,000. 
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Country Statistics 
 

Population 

 

Area: 20,271 square kilometres 

Inhabitants: 2.089.310 11 

 

 

 Male: The number of male entrepreneurs is doubled that of females.12  EU monitor 

reports that also in Slovenia 82,80% represent male founders of start-ups. 

 Female: ‘’Women start at less than half the rate of men ‘‘13 ‘‘The gender gap in Slovenia 

is the second biggest among European countries, with women involved in only 30.1% 

of early-stage entrepreneurial endeavours. ‘‘14 „In Slovenia, the age group 25 -34 years 

has the highest prevalence of early-stage entrepreneurial activity (32.4%) in 2017. “15 

 Youth: 309.00016 

 Entrepreneurs: 195.756 17 (in 2017), active entrepreneurs 146.196 18 (in 2018) 

                                                 
11 Available at: https://www.stat.si/StatWeb/Field/Index/17/104, November 5th, 2019 
12 Available at: http://ipmmp.um.si/wp-content/uploads/2019/01/GEM-2018-2019-Global-Report-WEB-160119.pdf, page 21, 

November 5th, 2019 
13 Available at: http://ipmmp.um.si/wp-content/uploads/2019/01/GEM-2018-2019-Global-Report-WEB-160119.pdf, page 21, 

November 5th, 2019 
14 Available at: http://www.sloveniatimes.com/early-stage-entrepreneurial-activity-down-a-little-in-2018, November 5th, 

2019 
15 Available at: https://www.oecd.org/cfe/smes/SLOVENIA-IE-Country-Note-2018.pdf page 13, February 28th, 2020 
16 Available at: https://www.stat.si/StatWeb/news/Index/8070, November 5th, 2019 
17 Available at: https://www.stat.si/StatWeb/News/Index/7341, November 5th, 2019 
18 Available at: https://www.stat.si/StatWeb/News/Index/8156, November 5th, 2019 

Slovenia 

 

https://www.stat.si/StatWeb/Field/Index/17/104
http://ipmmp.um.si/wp-content/uploads/2019/01/GEM-2018-2019-Global-Report-WEB-160119.pdf
http://ipmmp.um.si/wp-content/uploads/2019/01/GEM-2018-2019-Global-Report-WEB-160119.pdf
http://www.sloveniatimes.com/early-stage-entrepreneurial-activity-down-a-little-in-2018
https://www.oecd.org/cfe/smes/SLOVENIA-IE-Country-Note-2018.pdf
https://www.stat.si/StatWeb/news/Index/8070
https://www.stat.si/StatWeb/News/Index/7341
https://www.stat.si/StatWeb/News/Index/8156
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 Amount of Startups: 2.515 19 (2016) 

 Youth Startups: Slovenia encouraged youngsters to entrepreneurs with the project 

Young Entrepreneurs (Mladi Podsednik), but there is no exact data up to date on this 

matter. 

 Youth Entrepreneurs: 5% 20 

 

 

 

Entrepreneurship - Opening a business in general 

 

Slovenia entered the world of industrial democracy and the market economy more than a 

decade ago. It is important to mention that Slovenia is an independent country for only 28 years 

now.  The entrepreneurial mindset was so banned in the pre-independence era of 45 years, so 

we inherited culture from this era that is not really in favour of entrepreneurship. Nevertheless, 

as Slovenia became a member of the European Union, it knows virtually all established 

programs and grants for those who want to build a start-up and develop businesses.  

 

The number of entrepreneurships is varying each year. Some years are higher, others are 

dropping. Some national statistics show that entrepreneurship in Slovenia is unstable. Maybe 

it is because there are good conditions for opening and closing it or maybe it is because the 

culture of entrepreneurship is not so developed yet in Slovenia, and the government does not 

give so much importance to it. However, it is believed that entrepreneurship is crucial for the 

economic recovery of the country and it will improve the entrepreneurial ecosystem.21 

 

For now, Slovenia is under the EU average for the employees it hires.22 And a big majority of 

the business are established and run in Slovenia rather than in any other country.23 

 

To sum up, Slovenian laws and conditions for welcoming a business world in Slovenia are not 

very attractive for citizens, yet foreigners, although citizens do believe that enterprises 

empower and impact the country’s economy the most. However, innovation has been enriched 

in the past few years because of the financial support and benefits one can receive, mostly 

under European supported programmes. Nevertheless, it is not so sure that all start-ups are 

successful and even not all are in reality. Some are established only for the period of receiving 

supporting finances and once they need to become financially stable, they fail. But, is this the 

future for the Slovenian economy? 

 

 

                                                 
19 Available at: https://europeanstartupmonitor.com/fileadmin/country_report/Country_Report_Slovenia.pdf, page 1, 

November 5th, 2019 
20 Available at: https://www.dnevnik.si/1042766662/slovenija/obrazi-prihodnosti-mladi-podjetniki-v-sloveniji-pod-

evropskim-povprecjem January 6th, 2020 
21 Available at: https://data.si/en/blog/entrepreneurship-in-slovenia/ March 2nd, 2020 
22 Page 13 
23 Page 31 

https://europeanstartupmonitor.com/fileadmin/country_report/Country_Report_Slovenia.pdf
https://www.dnevnik.si/1042766662/slovenija/obrazi-prihodnosti-mladi-podjetniki-v-sloveniji-pod-evropskim-povprecjem
https://www.dnevnik.si/1042766662/slovenija/obrazi-prihodnosti-mladi-podjetniki-v-sloveniji-pod-evropskim-povprecjem
https://data.si/en/blog/entrepreneurship-in-slovenia/
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Startup Culture in Slovenia 

 

A start-up is a company trying to succeed with an innovative idea or product. Most often it is 

a small business that has a well-designed short-term success strategy. In business, the owners 

hope to make a big profit by selling their services or products that do not exist anywhere else 

on the market. Start-up companies are characterized by the fact that the founders want to create 

and maintain a relaxed working atmosphere, as this should contribute to a better way of doing 

business.24 

 

Slovenian start-up companies have raised 120 million euros by the end of 2015, almost half 

(55 million euros) was raised in 2014. According to the Slovenian Startup Ecosystem (SSE), 

these figures double every year. In total, Slovenian start-ups are expected to be worth around 

EUR 552 million. In 2013 alone, 147 start-ups are expected to operate in Slovenia, employing 

around 1,400 people.25 

 

 

Local Youth Startups 

 

There is no single public body responsible for youth employment and entrepreneurship in 

Slovenia, but the Slovenian government developed an active employment policy. Slovenian 

startups, many specialise in areas such as blockchain and travel tech.26 

‚ To foster entrepreneurship among youths, the Resolution on the National Programme for 

Youth 2013–2022 was created to help youths begin their careers. Young entrepreneurs receive 

also a lot of information and financial incentives from the Slovene Enterprise Fund. The SEF 

offers financial support for newly established innovative enterprises. ‘27 

 

Some of the successful examples of the youth-run start-ups from the year 2019. 

 

 

Youth Business Fields 

 

Slovenia opened up programmes for supporting entrepreneurship for the purpose of decreasing 

unemployment which has been at the start of an idea (somewhere around 2018) very much 

interesting for young people. They have started this even earlier before in 2015 with OECD 

and proceeding with start-up incubators and many others. 

 

                                                 
24 Do you know what is start up company? Available at: https://data.si/blog/2015/12/04/veste-kaj-je-start-up-podjetje/ 

February 28th, 2020 
25 Do you know what is start-up company? Available at: https://data.si/blog/2015/12/04/veste-kaj-je-start-up-podjetje/ 

February 28th, 2020 
26 Availabe at: https://www.eu-startups.com/2019/02/10-slovenian-startups-to-look-out-for-in-2019-and-beyond/ March 2, 

2020 
27 Youth policies in Slovenia 2017, available at: https://eacea.ec.europa.eu/national-

policies/sites/youthwiki/files/gdlslovenia.pdf page 42, February 28th, 2020 

https://data.si/blog/2015/12/04/veste-kaj-je-start-up-podjetje/
https://data.si/blog/2015/12/04/veste-kaj-je-start-up-podjetje/
https://www.eu-startups.com/2019/02/10-slovenian-startups-to-look-out-for-in-2019-and-beyond/
https://eacea.ec.europa.eu/national-policies/sites/youthwiki/files/gdlslovenia.pdf
https://eacea.ec.europa.eu/national-policies/sites/youthwiki/files/gdlslovenia.pdf
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For this reason, youth is much focus on innovation, and creation which are the main criteria to 

apply for such help. 

 

 

Incubators and Investors 

 

Slovenia offers start-ups few benefits, such as financial support and reduced fixed-term 

benefits. 

Among the first and most important titles along the way, we find a public source of funding 

for a startup in the corporate ladder, the Slovenian Enterprise Fund, which, together with SID 

Bank, supports the Ministry of Economic Development in technology-rich financial incentives, 

and is hampered by other titles to sources of financing, to be considered. 

To list some subsidies28: 

 

- P2 - EUR 54,000 startup starter incentive.  

 

- SK75 - EUR 75,000 convertible loan for entry into the market.  

 

- SI-SK - From EUR 100,000 to 600,000 co-investment money for rapid growth. 

  

- Vouchers - Simple Small Value Incentives for SMEs.  

 

- SME Instrument - grants for concept development and product development.  

 

- Grants – are primarily intended for R&D, HR and other development-oriented 

activities, which are subject to the priorities of national and/or EU programs and 

policies. 

 

- Subsidies, loans, guarantees and equity - debt and equity financing, insurance to 

Slovenian exporters, vouchers for SMEs and employment subsidies for certain target 

groups. 

 

- Prizes - for winners of public competitions. 

 

- Reliefs - tax breaks for R&D investment, equipment investment, and employment of 

persons with disabilities. 

 

                                                 
28 Available at: https://www.startup.si/sl-si/za-startupe/javni-viri-financiranja January 6th, 2020 

https://www.startup.si/sl-si/za-startupe/javni-viri-financiranja
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- Public procurement - as a business opportunity. 

 

- Non-financial forms of public assistance - professional assistance, counselling, 

mentoring, workshops and training. 

 

Besides general subsidies which everyone can apply for, Slovenia offers also those applied 

only to women, to encourage females into entrepreneurship. Besides that, Slovenia also offers 

special subsidies for youngsters.  

 

All the above-listed subsidies are occasional offered by open calls and are exceeding depending 

on the budget and the necessity.  

 

29 

 

Besides these financial supporters: 

 

In May 2016, Slovenia launched a special ALMP programme to encourage and support the 

self-employment of women with higher levels of education. ‘Supporting Women 

Entrepreneurs’ is a joint ALPM programme supervised by MDDSZ and MGRT and 

implemented by the Public ESS and the Public Agency Spirit Slovenia. ‘30 

 

 

                                                 
29 Investments in start-ups are rising each year. The numbers are in million dollars. 

https://www.delo.si/gospodarstvo/podjetja/startupi-previdno-koliko-denarja-zahtevate-v-prvi-rundi.html 
30 Availabe at: https://eacea.ec.europa.eu/national-policies/en/content/youthwiki/39-start-funding-young-entrepreneurs-

slovenia March 2, 2020 

https://www.delo.si/gospodarstvo/podjetja/startupi-previdno-koliko-denarja-zahtevate-v-prvi-rundi.html
https://eacea.ec.europa.eu/national-policies/en/content/youthwiki/39-start-funding-young-entrepreneurs-slovenia
https://eacea.ec.europa.eu/national-policies/en/content/youthwiki/39-start-funding-young-entrepreneurs-slovenia
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E-commerce - Youth Enterprises 

 

21% of enterprises are selling their products online. ‘’ECommerce growth has been most 

pronounced in the food & beverage, automotive, and pet food and product markets.  Seventy-

six percent of websites in Slovenia have developed online versions of their webpages optimized 

for mobile devices. ‘‘31  Some of the startups are also going online on online retailer Amazon 

Europe in the year 2019.32 

 

Interesting fact: In 2019 Slovenia hosted 8th Ecommerce Day Conference which represents the 

largest online merchant competition in the region where influential online merchant 

participates at the competition that concludes with the awards. In 2019 266 ecommerce 

merchants participated at the competition.33 

34 

 

 

 

 

 

 

                                                 
31 Available at: https://www.export.gov/article?id=Slovenia-E-Commerce, November 5th, 2019 
32 Available at: https://www.startup.si/en-us/news/slovenian-companies-on-amazon-europe-this-year-already, November 5th, 

2019 
33 Available at: https://ecommerceday.smind.si/ January 6th. 2020 
34 Most used planforms for e-commerce in Slovenia. 

Source:https://smind.si/razkrivamo-top-5-ecommerce-platform-med-spletnimi-trgovinami-v-sloveniji/  

https://www.export.gov/article?id=Slovenia-E-Commerce
https://www.startup.si/en-us/news/slovenian-companies-on-amazon-europe-this-year-already
https://ecommerceday.smind.si/
https://smind.si/razkrivamo-top-5-ecommerce-platform-med-spletnimi-trgovinami-v-sloveniji/
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Startups – On utilizing alternative/digital currencies 

 

Stakeholders of digital currencies who make purchases, storage in virtual currencies when 

trading in virtual currencies are not system regulators in controlled ones.35 

There is no relevant information up to date on the numbers of digital currencies usage, but 

Slovenia ‘’is building on the Information Society Development Strategy for 2020 - DIGITAL 

SLOVENIA 2020, which offers the opportunity to harness the societal potential of ICT's 

economic potential for digital growth, focusing on digital infrastructure, intensively uses ICT 

on the Internet, cyber security is included in information society. It is envisaged to prioritise 

research in the digitalisation of entrepreneurship, innovative leading management data in the 

development of Internet users, and in this framework research into the development of Internet 

of Things technology, cloud computing, mass data in mobile technology. It is necessary to 

develop a new system of electronic identities, fundamentally for the public sector, by enabling 

cross-border business to be integrated into real business, which included Slovenian companies 

in the single European digital market.’’36 

 

 

 

Legal Roadmap for Entrepreneurs 

 

The rules on opening the business or starting an entrepreneurship are based on what type of 

business you wish to open. This s the first decision one has to make before being able to start 

opening a business. Slovenia offers 4 different types of business, in particular: LTD (d.o.o.), 

Sole Proprietorship (s.p.), subsidiary (d.n.o.) or Branch Office (d.o.o.). You will need to 

register your business at VEM/ SPOT point. For registration you will need (depending on the 

responsibilities):  

 

- Copy of passport, permanent address, date and place of birth 

- Certificate of tax residency from your country (where you are a taxpayer) 

- Signed power of attorney that we will prepare for you all the necessary identification 

numbers in Slovenia 

- Name and activities of the future company 

- Slovenian tax number (for you (and representatives when applicable) 

- Official address and (virtual) office 

- Company name 

- Founding Company Act or Documentation needed to register a sole proprietorship 

 

Company formation can be done at one of the physical VEM points or online at the e-VEM 

point. 

 

                                                 
35 Available at: https://www.bsi.si/mediji/1180/pogosta-vprasanja-in-odgovori-o-virtualnih-valutah January 6th, 2020 
36 Available at: https://kikstarter.si/iz-prve-roke-kaj-so-in-kaj-omogocajo-blockchain-in-kriptovalute/ January 6th, 2020 

https://www.bsi.si/mediji/1180/pogosta-vprasanja-in-odgovori-o-virtualnih-valutah
https://kikstarter.si/iz-prve-roke-kaj-so-in-kaj-omogocajo-blockchain-in-kriptovalute/
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Depending on a type of company the procedures may vary. All information for the particular 

type of the company may be found on governmental website: e-VEM State portal for business 

entities and sole proprietors (http://evem.gov.si/evem/drzavljani/zacetna.evem). 

 

However, in any case you will also need to identify the address of the company, which has to 

be authenticated, either by notary, administrative unit or at any of the VEM point. When the 

court approves your registration, you will get the notification form the court and now your 

company is registered in common entrepreneurship portal AJPES. Before you start to do 

business, you will also need to open a business account at any of the bank registered in 

Slovenia. 

  

http://evem.gov.si/evem/drzavljani/zacetna.evem
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Country Statistics 
 

 

Population 

 

Area: 783,562 square kilometres 

Inhabitants: 82,003,882 

 

 

 Male: 40,863,902 

 Female: 41,139,980 

 Youth: 12.823.59837 

 

 

 

 

 

 

 

 

 

 

 

 

 Entrepreneurs: 

1. The employer enterprise birth rate corresponds to the number of births of employer 

enterprises as a percentage of the population of active enterprises (Total) with at 

least one employee. 

                                                 
37 Youth Population by Gender and Age Groups 2018 

 

Ages Total Female Male 

20-24 6.547.129 3.347.297 3.199.832 

25-29 6.276.469 3.190.023 3.086.446 

Total 12.823.598 6.537.320 6.286.278 

Birth indicators of employer enterprises, 2017 

Indicators % 

Birth rate of employer enterprises (1) 13,9 

Employment creation by employer enterprises births (2) 4,6 

Turkey 
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2. The employment creation by births is measured as the employment share of 

employer enterprise births.38 

 

 

 Youth Entrepreneurs: 

 
Economic activity by years, [15+ age]  Thousand person 

Year Total Agriculture Industry Construction Services 

2017 28 189 5 464 5 383 2 095 15 246 

2018 28 738 5 297 5 674 1 992 15 774 

 

 

 

  

                                                 
38 TurkStat, Entrepreneurship Statistics, 2017 

 

Birth indicators of employer enterprises, 2017 

Indicators 

 

% Total: 28 189 

(Thousand) 

Birth rate of employer enterprises(1) 13,9 3 918 

Employment creation by employer enterprises births(2) 4,6 1 297 

Proportion of employment as employer by age group 2017 

Age group Total 100,0 

         15 - 24 2,2 

         25 - 34 19,2 

         35 - 44 36,5 

         45 - 54 25,8 

         55 - 64 12,7 

         65 +     3,6 
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 Amount of Startups: 28,189 (Thousand) 

 

Birth indicators of employer enterprises, 

2017 

% 

Birth rate of employer enterprises (1) 13,9 

Employment creation by employer enterprises 

births (2) 

4,6 

(It is the ratio of the number of active 

employer enterprises) 

 

  

Survival indicators of employer enterprises 
 

Survival rate of employer enterprises newly 

born 

82,0 

(It is the rate compared to those born a year 

ago) 

 

  

Death indicators of employer enterprises 
 

Death rate of employer enterprises (1) 10,9  

Employment destruction by employer 

enterprises deaths (2) 

3,4  

(It is the ratio of the number of active 

employer enterprises) 

 

 
 

 

 

 

2017 Year Number of Entrepreneurship Turkey (referenced by the new business records) 

Agriculture, forestry and fishing 28.713 

Mining and quarrying 6.132 

Production 428.625 

Electricity, gas, steam and air conditioning production and distribution 6.859 

Water supply; sewerage, waste management and remediation activities 5.294 

Construction (Build) 269.709 

Wholesale and retail trade; the repair of motor vehicles and motorcycles 1.248.832 

Transport and storage 508.354 

Accommodation and food service activities 328.317 

Information and communication 43.926 

Financial and insurance activities 21.317 

Real estate activities 55.396 
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Labour force status of non-institutional population by age group and sex 

Labour force 

status of non-

institutional 

population by age 

group and sex, 

2017, 2018 

15+ age 15-24 age 

Total Male Female Total Male Female 

2017 2018 2017 2018 2017 2018 2017 2018 2017 2018 2017 2018 

Labour force 

participation rate 

52,8 53,2 72,5 72,7 33,6 34,2 43,3 44,0 76,9 76,7 34,2 34,8 

Unemployment 

rate 

10,9 11,0 9,4 9,5 14,1 13,9 20,8 20,3 7,9 8,1 11,5 11,5 

Non-agricultural 

unemployment 

rate 

13,0 12,9 10,7 10,8 18,5 17,8 24,1 23,1 8,9 9,2 15,2 15,0 

Employment rate 47,1 47,4 65,6 65,7 28,9 29,4 34,3 35,0 70,8 70,5 30,3 30,8 

 

 

 

 

Youth Business fields 

 

There is no statistical information of the only working areas of the youth. Turkey is not possible 

to reach a detailed statistical study area for young people. However, we can reach working and 

industry areas in general and without being dependent on age. 

 

 

 

 

 

 

 

 

 

Professional, scientific and technical activities 227.109 

Administrative and support service activities 63.191 

Education 25.506 

Human health and social work activities 43.647 

Culture, arts, entertainment, recreation and sport 51.974 

Other service activities 333.103 

Total 3.696.004 



 

 

45 

 

Sectoral Distribution of Employment, 2017 

2017 

  

Sector 19,4 % 

Agriculture 19,1 % 

Industry 7,4 % 

Construction 54,1 % 

Services 19,4 % 

Total  100,0 % 

 

 

 

Employment by age group and sectors39 

 

 

 

E-commerce - Youth Enterprises 

 

The number of institutions operating in the field of e-commerce as a direct Turkey, it would be 

misleading to indicate the number more about e-commerce. Because nowadays institutions are 

Instagram, Facebook etc. It can even sell from platforms. This does not require any registration. 

internet and mobile phone usage can give us an idea about the numbers. 

 

 

 

 

 

 

                                                 
39 Source: Zafer Development Agency 

19%

19%

8%

54%

Sectorel Distrubition

Agriculture

Industry

Construction

Services

 
Year 15-

19 

20-

24 

25-

29 

30-34 35-39 40-44 45-

49 

50-

54 

55-

59 

60-

64 

65+ 

Agriculture 2017 388 347 359 379 507 576 592 668 591 505 552 

2018 359 327 324 365 465 520 621 640 614 505 557 

Industry 2017 313 550 786 871 970 760 556 310 151 75 41 

2018 327 594 809 900 980 849 586 333 169 88 40 

Construction 2017 132 244 293 294 321 262 231 166 90 45 16 

2018 119 200 279 274 301 277 225 160 92 43 21 

Services 2017 654 1450 2210 2439 2427 2084 1596 1177 657 357 194 

2018 688 1516 2193 2441 2520 2127 1734 1208 729 385 232 
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Internet and E-Commerce in Turkey by Numbers 

 

 

 

 

High Smartphone Usage Penetration: Only since 2014, 16 million new smartphones have 

been sold. As of 2021, 84% of the population of Turkey will be expected to be a smartphone 

user. 

 

 

 

 

E-Commerce Market Size in Turkey 

 

 

 

                                                 
40 Source: http://www.tubisad.org.tr/en/images/pdf/tubisad_2019_ecommerce_eng.pdf 

Rapid Growth in Internet Penetration40 
 

2000 2004 2008 2012 2016 2020 Prediction 

internet users 2 million 10 million 24 million 34 million 46 million 62 million 

No internet 

user 

61 million 57 million 46 million 41 million 33 million 20 million 

 
%4 %15 %34 %45 %58 %76 

http://www.tubisad.org.tr/en/images/pdf/tubisad_2019_ecommerce_eng.pdf
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Startups – On utilizing alternative/digital currencies 

 

 

Since there is no regulation regarding alternative or digital money usage, we cannot reach the 

number. 

According to the definition in the Payment Services Law in TURKEY, electronic money; refers 

to the "monetary value" issued to the market in exchange for funds, used to carry out payment 

transactions and accepted as a means of payment by people other than those placed on the 

market. In other words, electronic money; It is a form of money that can be stored and 

transferred on behalf of people on the phone, tablet, contactless card, hard disk or server. 

 

Accordingly, in order to make successful e-commerce, you have to make sales by registered 

payment services. 

Because, the buyer (customer) prefers shopping under the register, through banks or similar 

ways, instead of direct (by hand) payment as a safe shopping path. 

 

Most payment methods are used during e-commerce in Turkey:  

Credit card - Virtual credit card: - EFT – Transfer - Pay at the door – PayPal - Mobile payment  

Apart from these methods listed above, e-commerce sites also use payment methods such as 

electronic credit card, mail order, e-cash, electronic money, smart card, electronic check, e-

wallet. As other digital money for shopping in Turkey (Bitcoin, Crypto Money) is not common 

to use the form. The use of such money is still under discussion and creates uneasiness among 

people. On the other hand, Article 2 of the Turkish Criminal Code is the most important 

legal basis in this regard. 

 

"No punishment and security measures can be imposed on anyone for a verb where the law 

does not explicitly regard crime." 

 

Starting from this article, the Republic of Turkey as of today in the state legislation "crypto-

currency Bitcoin and" there are no regulations related concepts. However, Article 2 of the 

Turkish Criminal Code is the most important legal basis in this regard. According to the item; 

It is clearly stated in the Law that no action can be imposed on individuals for any action not 

defined as a crime. For this reason, using Bitcoin and crypto money is not a crime. 

 

In addition to all the above explanations; 

 

The 11th Development Plan, which is the first development plan of the Presidential 

Government System, covering the period 2019-2023 and published in the Official Gazette on 

July 23, 2019, includes the decision to issue a "blockchain-based digital central bank money". 

has also accelerated. 
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Startup Culture in Turkey 

 

In our country, all of the new business establishment actions are defined as entrepreneurship. 

In addition, there is no statistics according to the age ranges of the people who start a business. 

Only statistics related to unemployment and employment are kept. Regarding this, statistics 

cannot be reached according to age and sector. 

 

 

Entrepreneurship - Opening a business in general 

 

Turkey’s FDI (foreign direct investment) Law is based on the principle of equal treatment, 

allowing international investors to have the same rights and liabilities as local investors. 

 

The conditions for setting up a business and share transfer are the same as those applied to local 

investors.  

International investors may establish any form of company set out in the Turkish Commercial 

Code (TCC), which offers a corporate governance approach that meets international standards, 

fosters private equity and public offering activities, creates transparency in managing 

operations and aligns the Turkish business environment with EU legislation as well as with the 

EU accession process. 

 

Turkey has introduced reforms with a view to making it easier to do business in order to 

enhance the investment environment, eliminating red tape in setting up a business and 

minimizing costs and procedures. To this end, establishing a company is now only carried out 

at Trade Registry Offices located in Chambers of Commerce and designed to be a ‘one-stop 

shop’. The process is completed within the same day.  

 

 

 

Legal Roadmap for Entrepreneurs 

 

Establishing A Business: 

 

Turkey’s FDI Law is based on the principle of equal treatment, allowing international investors 

to have the same rights and liabilities as local investors. 

 

The conditions for setting up a business and share transfer are the same as those applied to local 

investors. International investors may establish any form of a company set out in the Turkish 

Commercial Code (TCC), which offers a corporate governance approach that meets 

international standards, fosters private equity and public offering activities, creates 

transparency in managing operations and aligns the Turkish business environment with EU 

legislation as well as with the EU accession process. 
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Turkey has introduced reforms to make it easier to do business to enhance the investment 

environment, eliminate red tape in setting up a business and minimise costs and procedures. 

To this end, establishing a company is now only carried out at Trade Registry Offices located 

in Chambers of Commerce and designed to be a ‘one-stop shop’. The process is completed 

within the same day.41 

 

 

Official Site for Investment in Turkey 

 

42 

 

 

 

 

 

  

                                                 
41 https://www.invest.gov.tr/en/investmentguide/pages/establishing-a-business.aspx 
42 https://www.invest.gov.tr/en/investmentguide/Pages/default.aspx 

 

https://www.invest.gov.tr/en/investmentguide/pages/establishing-a-business.aspx
https://www.invest.gov.tr/en/investmentguide/Pages/default.aspx


 

 

52 

 

CASE STUDIES 

Czech Republic Startups  

Startup I 

-  Undout 

Name of the business: Undout (2020) 

Year turnover: 600,000 Kc 

Number of Employees: 3 co-founders/ more than 5 team-workers 

Industry – Area of Operation: electronic smart technology 

 

undout. cz society helps people sleep naturally for better health and productivity. It creates 

technological aids, educational content and actions on improving sleep. In the Czech Republic, 

it produces a natural wooden alarm clock Undout Sleep Box, which allows you to sleep 

comfortably and wake up with a smile using lights and sounds. 

 

 

Q. Did you do a needs analysis and how? 

A. Yes. First was made analyses of needs, then according to the current problem were created 

an idea. 

 

Q. Did you do a market research and how? 

A. Yes. 

 

Q. Did you create a business plan and how? 

A. Yes. 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes. Co-founders knew the area of this product. 

 

Q. Did you use any consultancy? 

https://www.bing.com/videos/search?q=undout&&view=detail&mid=B8FDB64F3ADC7FC3CCB0B8FDB64F3ADC7FC3CCB0&&FORM=VRDGAR&ru=%2Fvideos%2Fsearch%3Fq%3Dundout%26FORM%3DHDRSC3
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A. Yes, co-founders got feedback from experts in Startups during certain workshops.  

 

 

Q. Did you start with your own capital or other capital or combination? 

A. Combination (own capital + grant support) 

 

Q. Did you use any grant support? 

A. Yes. 

 

Q. What do you think is the reason for the failure of this startup? 

A. The project started well because we spoke a lot with people during a need’s analysis, and 

potential clients. It gave us a clear understanding of the problem. So, we helped to solve the 

problems of our target group with our smart device. 

Be openminded, talk with people, try your best! 

 

 

 

Startup II 

 

- PalmMedia 

 

Name of the business: PalmMedia 

Number of Employees: more than 5  

Industry – Area of Operation: B to B SAS (software) 

palmmedia.cz 

 

 

 

Q. Did you do a needs analysis and how? 

A. Yes. 

 

Q. Did you do a market research and how? 

A. Yes. 

 

Q. Did you create a business plan and how? 

A. Yes. 

 

https://www.facebook.com/palmmedia.co/videos/423839284814274
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Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes, team members had education in this sphere. 

 

Q. Did you use any consultancy? 

A. Yes, feedback from experts. 

 

Q. Did you start with your capital or other capital or combination? 

A. Own capital 

 

Q. Did you use any grant support? 

A. No. 

 

Q. What do you think is the reason for the failure of this startup? 

A. The reason for success was the creative way of thinking. ‘’We'll change the way people 

think about your business ‘‘Lesson to be learnt: make sure you get legal founders’ rights.  

 

 

 

Greece Startups  

Startup I 

 

- Laddroller 

Name of the business: Laddroller 

Number of Employees: 2 

Industry – Area of Operation:  Biotechnology Company 

 

Laddroller is an innovative hybrid of an exoskeleton with a powered wheelchair that helps 

people with functional disabilities stand up. 

 

 

http://www.laddroller.com/?fbclid=IwAR1UbVWUkjyNfy0Ll5q9J4kcLM0rlTPItGElHbqMV_8wlKgxtau7Mc3AW8k
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Q. Did you do a needs analysis and how? 

A. Yes. 

The idea to create such an innovative wheelchair came from the needs of a customer that I had 

in the past. To start with, my official occupation is Architect and I’m owning an architect office. 

After some years, I have created an office for a client of mine, she called me and informed me 

that she had a car accident and that she became a person with disabilities. The result was that 

she wasn’t able to move easily within her house with her wheelchair and she asked to 

reconstruct her house according to her new needs, to make it easier for her to move around 

with her wheelchair. So, I started developing new designs and possible features for her home. 

During the process, an idea came to my mind. More specifically, my thought was the following: 

Instead of changing her whole house, why don’t we create a wheelchair that will offer our client 

the ability to move around easily in her existed home? And so, I started to transfer my idea into 

reality. 

 

Q. Did you do market research and how? 

A. Yes. 

The market research that we implemented was mostly, through the internet, on innovative 

wheelchairs that were already in the market and looked for their features. I took some 

inspiration from them, but I wanted to offer something more special to my client. So, I 

proceeded to the development of my own. 

 

Q. Did you create a business plan and how? 

A. Yes. After designing and developing the wheelchair for my client and after gaining very 

positive feedback from her I understood that it will be a good chance to launch this product in 

the market. So, I started preparing the business plan, by using the standard template that exists 

on the internet.  

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. As my studies were mostly close to the architecture sector, I didn’t have a specific education 

to develop alone a business plan. But I had some idea on how to complete it because I had 

attended some non-formal courses that exist on the internet. Also, my brother helped me in 

filling the business plan. 

 

Q. Did you use any consultancy? 

A. Yes, from my brother. 

 

Q. Did you start with your capital or other capital or combination? 

A. We used only a few from our capital, as we have asked for crowdfunding from Kickstarter 

and we gained capital from there. 

 

Q. Did you use any grant support? 

A. We received crowdfunding. 
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Q. What do you think is the reason for the failure of this startup? 

A. The reason for the success of the Laddroller is that it combines an exoskeleton with a 

powered wheelchair. It offers simultaneous manoeuvrability from the standing position and 

posture adjustment without additional complex mechanisms. Laddroller is a light and solid unit 

with a small turning radius and minimal maintenance needs. It operates easily from any position 

of the user's posture and can climb curbs and overcome gaps even going forward thanks to its 

differentiated approach. A high-quality metal alloy frame, state of the art electronics, reliable 

motors and ease of use, compile a unique, effective and promising product. 

 

Q. What kind of difficulties did you encounter when opening your start-up? 

A. The difficulties that encountered while opening the start-up were mostly disseminating it 

appropriately to the market and especially to our target group, as it needs time for people to get 

to know it. 

 

Q. What are the lessons to be learned from the enterprise? 

A. That the idea to develop something new can come from simple things. You need to observe 

your environment, and the needs of your environment and find an innovative solution. If you 

don’t have sufficient capital, don’t forget the solution of crowdfunding. It can provide you with 

the capital that you will need. 

 

 

Startup II 

 

- Solomon Ears 

Name of the business: Solomon Ears 

Number of Employees: 2 

Industry – Area of Operation: Financial Service 

 

The main value of your enterprise for society: Solomon Ears is a smart device for the music 

industry that will democratize the distribution of royalties to artists and labels making piracy 

obsolete. 

 

 

http://www.solomonears.co.uk/?fbclid=IwAR1u5TY9FNRH0cqz2v_IlVKnWx4yE55cdCPMTSzWkxKJMB_UWhV1ewfAJF4
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Q. Did you do a needs analysis and how? 

A. Yes. 

While, every time we pay for a pint in our favourite pub, a fraction of that money should flow 

back to the legitimate owners of the music are listening to, more often than not, these payments 

never make it to their destination. The music industry and the almost monopoly of streaming 

services get bigger and bigger, while at the same time, independent artists and labels struggle 

to stay in business. Solomon Ears offers innovative solutions by implementing advanced 

technology, turning in the same time, piracy in favour of the rightful owners of the audio-visual 

works, without additional costs to the end-users. Solomon Ears is the solution to a 150 years 

old and complex problem. Efficient and democratic bestowal of the rights of artists, producers, 

distributors, and labels. Royalties’ attribution was always the elephant in the room. Solomon 

Ears will disrupt the way we keep track of what is popular, making use of the latest 

advancements like the blockchain platforms and the distributed ledger technology along with 

the affordable systems on a chip and the advanced computing machines, we will build a 

network that will patrol every single place playing music, keeping track of what it is played, 

where, when, for how long, what was played before, what came after. Vast data! Solomon Ears 

will disrupt the way the music industry approaches data collection and performance analysis 

of its products using the same network of machines, having this way a deeper knowledge of 

the impact music has in general. Solomon Ears will disrupt the way artists are rewarded for 

their intellect, equalizing a multi-billion industry favouring the weaker. It will start on the local 

scale where non so famous and established artists struggle to prove their talent and young and 

independents can't establish relations with the big labels. Stimulation of quality art is 

guaranteed. Solomon Ears will disrupt piracy as we know it. It will not matter anymore if a 

song has been bought or downloaded. As soon as it will be "heard" by Solomon Ears it will be 

attributed and thus, generate royalties. Pirates will become the music retailers of tomorrow. 

 

Q. Did you do market research and how? 

A. Yes 

A study in 2013 showed that 1% of the superstar artists are earning 77% of total revenues inside 

the music industry. Today the situation is probably worst. Young artists, who are mostly 

amongst the remaining 99%, are aware of that statistic and they are reluctant to be involved. It 

is they ask for a radical change in the way they are rewarded for their work in secure and 

efficient environments. This is exactly what Solomon Ears delivers: transparency and 

democracy in the royalties’ attribution along with confinement of piracy. Such an environment 

can only be built using blockchain and distributed ledger technologies. It is secure, transparent, 

cost-efficient, easily and fast deployable from a local node to a vast network without 

compromises. It is also highly scalable and can show results instantly making it a sure winner. 

Systematic use of Solomon Ears can bring back young people in the music industry giving 

them an honest chance to be real participants, earn money from their intellect and be creative 

and useful. The changing economy affects mostly the young that are based in small and medium 

places, away from the big metropolises. They are away from structures where they could 

cultivate their skills and talents. This is exactly what Solomon Ears deliver acknowledgement 
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of the rights on a work of intellect even for those who are away from the big labels and 

distribution companies. Efficiency and equality for all artists. 

 

Q. Did you create a business plan? 

A. Yes 

Taking into account all the above information that came from our need analysis and market 

research we proceeded to the development of our business plan. 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. I didn’t have a specific education. I gained it only through non-formal studies, but the 

development of this business plan was my second one, so I already had experience on how to 

develop them. 

 

Q. Did you use any consultancy? 

A. No  

 

Q. Did you start with your capital or other capital or combination? 

A. We launch our idea on Kickstarter, from where we gained crowdfunding. 

 

Q. Did you use any grant support? 

A. No 

 

Q. What do you think is the reason for the failure of this startup?  

A. The innovative aspect that it offers and also the help that will offer to the music producers. 

 

Q. What kind of difficulties did you encounter when opening your start-up? 

A. The way to convince the owners of bars, restaurants, and music producers of the benefits 

that they will gain from it. But those difficulties are encountered only in the first steps. Now, 

we have overcome them. 

 

Q. What are the lessons to be learned from the enterprise? 

A. The start might be difficult, but if you believe in your idea/start-up, you can manage it! 

 

 

Startup III 

 

- 11mm 

Name of the business: 11mm 

Number of Employees: 1 

Industry – Area of Operation: Retail Company 
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11mm is an affordable air cushion for your e-scooter. Featherweight pneumatic suspension- 

Zero compromises on control and power - 100% retrofit. 

 

 

Q. Did you do a needs analysis? 

A. Scooters are the 21st century trend. Even more, people are buying for their use personal 

scooters. But they have a negative. They need to get changed after a few hours of use. After 

desk research and taking into consideration the needs of those scooters, the idea to develop an 

air cushion for the e-scooter, sound like a great idea. 

 

Q. Did you do market research? 

A. Yes, through desk research. 

 

Q. Did you create a business plan? 

A. The development of a business plan, was an important issue for the success of our initiative. 

We had to write down all the necessary information to have something as a reference for the 

success or the failure of our product. 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes, I was attending a master’s in entrepreneurship, where I got sufficient knowledge on 

how to fill a business plan, how to create a business model canvas and make a pitch for my 

startup. 

 

Q. Did you use any consultancy? 

A. No  

 

Q. Did you start with your capital or other capital or combination? 

A. I started with my capital, but now I will ask for more capital from crowdfunding platforms. 

 

Q. Did you use any grant support? 

A. No 

 

Q. What do you think is the reason for the failure of this startup?  

A. The start-up will be successful, as it will be easy for us and it will be very useful to everyone 

that owns a scooter. It’s like the power bank that somebody uses for their mobile phones. 

 

Q. What kind of difficulties did you encounter when opening your start-up? 

https://www.facebook.com/get11mm/
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A. The expenses were more than expected. 

 

Q. What are the lessons to be learned from the enterprise? 

A. Even if you have made your financial plans, sometimes you may face unexpected situations 

and need more money, but that’s always the risk to start a new enterprise. 

 

Startup IV 

 

- Dopper 

Name of the business: Dopper 

Number of Employees: 33 

Industry – Area of Operation:  Re-usable Drinking Bottles 

 

 

 

Q. Did you do a needs analysis? 

A. Need analysis was very important for this startup. They explored the needs of people 

regarding the protection of the environment and innovative ways to reuse plastic. For this 

reason, they discovered that the people needed to use a bottle that had to be practical, smoothly 

to handle and look nice. So, because of the design contest, they found the perfect bottle, tailored 

to the wishes of the customer. After that, they had to make sure that the bottle was sustainable. 

Making the bottle sustainable was a requirement, but also a challenge from a manufacturing 

perspective. But, as with all things, they found a way to make this bottle last for almost a 

lifetime and with this, they could present a way to drink water in line with their philosophy. 

 

Q. Did you do market research? 

A. Yes, to focus on the target group and their competitors. They created their strategy and then 

provided their products. 

 

Q. Did you create a business plan? 

A. Before starting the business, they had created a detailed business plan. This plan included: 

the idea, the financial management, the marketing strategy and the analysis of the target group. 

 



 

 

61 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. To create a successful enterprise Dopper’s founder had a team and organised the business 

plan and the financial management. They aimed to protect the environment, provide a very 

useful solution to the customers and increase their income. All the team had education in 

enterprises and financials. Nowadays Dopper counts 33 employees. And each year the 

company continues to grow. Within the team, there is a variety of competencies and duties. 

The roles within the team vary from office manager to international purchase manager. 

 

Q. Did you use any consultancy? 

A. Of course, the team asked for support from other enterprises in the same sector. 

 

Q. Did you start with your capital or other capital or combination? 

A. They started with their capital. 

 

Q. Did you use any grant support? 

A. No 

 

Q. What do you think is the reason for the failure of this startup?  

A. The business is very successful. The reason is that they have organised their structure and 

the operation of the enterprise very well. Also, they have all the tools and skills to implement 

research and update their products and their actions. 

 

Startup V 

 

- CityCrop 

Name of the business: CityCrop 

Number of Employees: 7 

Industry – Area of Operation: Agriculture  

 

 

 

Q. Did you do a needs analysis? 

A. The initial idea came from the fact that they were both questioning the quality of food that 

they eat daily. The creation of a device that could reproduce the conditions of a greenhouse and 

the user could grow vegetables and fruits very easy with the help of technology.   
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Also, the modern way of life alienates people from nature and the agricultural products and 

they were thinking to create a product that helps the human being to reconnect through a 

different perspective with natural products. Also in many northern countries due to weather 

conditions, they import vegetables and fruits that have been cut weeks before they eat them at 

home! 

 

Q. Did you create a business plan? 

A. Yes, the business plan was an important step to launching their business and asking for 

funding. 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Christos used to work designing and creating gardening landscapes and Evriviades Makridis 

was a graphic designer. 

 

Q. Did you use any consultancy? 

A. No 

 

Q. Did you start with your capital or other capital or combination? 

A. They started through the participation at Enter – Grow – Go (EGG), an entrepreneurship 

program by Eurobank.  

 

Q. Did you use any grant support? 

A. Yes, the EGG, by Eurobank 

 

Q. What do you think is the reason for the failure of this startup?  

A. The market is developing at a very fast pace and the new trend of healthy products and 

nutrition has led many start-ups to focus on that area! The market for healthy food is enormous, 

so there is plenty of room for many ideas if, of course, they are good! 

 

 

Italy Startups  

Startup I 

 

- Cityxcape 

 

Name of the business: CITYXCAPE  

Number of Employees: N/A 

Industry – Area of Operation: Tourism  
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This start-up shows how it is necessary to invest in the younger age groups and at the same 

time, through territorial promotion, we want to give a voice also to small realities in the area 

that need it. 

 

Q. Did you do a needs analysis? 

A. Yes 

 

Q. Did you do market research and how? 

A. Yes 

Market research was carried out mainly by analysing demand, supply, competitors and 

opportunities, all of which were carried out mainly online.  

 

Q. Did you create a business plan and how? 

A. Yes, the business plan was created following market demand through a detailed analysis. 

We also evaluated our resources and how over time we could recover the resources invested. 

 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes, a tourism management Master’s Degree. 

 

Q. Did you use any consultancy? 

A. Just for the need’s analysis. 

 

Q. Did you start with your capital or other capital or combination? 

A. Combination between our funds and the “Resto al Sud” state programme. 

 

Q. Did you use any grant support? 

A. Yes 

 

Q. What do you think is the reason for the failure of this startup?  

A. Successful operation in the experiential tourism sector. 

 

Q. What kind of difficulties did you encounter when opening your startup? 
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A. Long and complex bureaucratic procedures, unpreparedness on the part of bank employees 

concerning grant measures for youth entrepreneurship. 

 

Q. What are the lessons to be learned from the enterprise? 

A. Every day we experience and learn from our work in the area. 

 

Startup II 

 

- ResourSEAs srl 

 

Name of the business: ResourSEAs srl 

Year turnover:  15.000€ (year 2019) 

Number of Employees:   1 employee and 5 founding members 

 

The idea behind ResourSEAs is to develop new technologies capable of recovering 

industrial and natural waste materials to convert them into primary goods. For this reason, 

the company can offer its contribution to the development of an increasingly circular 

economy.  

 

 

The Company's object is the development, production, and marketing of innovative products 

and services with a high technological value, and more specifically in the general fields of 

"green economy", "circular economy" and "water technology", with particular reference to (i) 

the exploitation of seawater and the resources contained in it and any other natural, artificial 

and wastewater; (ii) environmental and energy sustainability; (iii) the optimization of corporate 

and/or industrial processes. applied research, design, patenting, training, prototyping, and the 

construction and testing of pilot factories.  

 

 

Q. Did you do a needs analysis and how? 

A. Thanks to the application of documents developed by specialized agencies. 

 

Q. Did you do a market research and how? 

A. In-depth market research has been carried out with the help of open-source and non-open-

source databases, but also by interfacing with experts, contacts built over the years in university 

groups, and research. 
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Q. Did you create a business plan and how? 

A. During the drafting of our Business Plan, a needs analysis and market analysis was also 

carried out. In these months we are reviewing our Business Plan to make it more smooth and 

read more able and at the same time, we are beginning a new needs and market analysis updated 

to the current time. 

 

Putting together the company's founding ideas, illustrating its swelling points, and underlining 

the benefits that resourSEAs business can have on the global market. 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. All the founding partners have specializations inherent to the purpose of the company, in 

possession of which they already had at the start of the activities. Both the founders and the 

employees are graduates and also have a PhD. 

 

Q. Did you use any consultancy? 

A. No, never. 

 

Q. Did you start with your capital or other capital or combination? 

A. Equity capital has been used.  

 

Q. Did you use any grant support? 

A. No support or grants other than prizes won over the years. 

 

Q. What do you think is the reason for the failure of this startup?  

A. ResourSEAs is a small company that started a few years ago, it is difficult to think at this 

time of a success or a failure, but surely the company is growing towards a direction that we 

think is the right one.  

 

Q. What kind of difficulties did you encounter when opening your startup? 

A. The main difficulties have been to better understand the context in which the Company aims 

to grow and to identify the best approaches to be implemented in the upcoming years.  

 

Q. What are the lessons to be learned from the enterprise? 

A. Surely every action also brings with it a reaction that cannot always be foreseen, but this 

has certainly strengthened us and made us grow.  

 

 

 

 



 

 

66 

 

Startup III 

 

- KINEDIA 

 

Name of the business: Kinedia 

Year turnover: 20.000 

Number of Employees:  employees strictly speaking: 0, collaborators: 2-3 

Industry – Area of Operation: Audio-visual production 

The main value of your enterprise for society: Enhance business stories and the territory 

 

 
 

Q. Did you do a needs analysis and how? 

A. Yes. From the comparison between the experience gained abroad and the shortcomings 

found in the territory about similar activities 

 

Q. Did you do a market research and how? 

A. Very basic one, trying to find official statistics. 

 

Q. Did you create a business plan and how? 

A. Yes. By following a model, the general indications of a professional and some specific 

guides. 

 

Putting together the company's founding ideas, illustrating its swelling points, and underlining 

the benefits that resourSEAs business can have on the global market. 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Many years of experience in the sector and courses 

 

Q. Did you use any consultancy? 

A. No. 

 

Q. Did you start with your capital or other capital or combination? 

A. Own capital. 

 

Q. Did you use any grant support? 

A. No. 
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Q. What do you think is the reason for the failure of this startup?  

A. They request our services because they usually consider the products to be of good quality, 

however, the demand is not very high due to the conditions of the local market 

 

Q. What kind of difficulties did you encounter when opening your startup? 

A. For effective marketing activity, the PR activity counts a lot in the sector 

 

Q. What are the lessons to be learned from the enterprise? 

A. Starting even if everything is not perfect and perfecting during the construction. 

 

Startup IV 

 

- AMV IdeaLab 

 

Name of the business: AMV Idealab S.r.l. 

Year turnover: € 20.000,00 

Number of Employees: 0 

Industry – Area of Operation: Software development – Tourism 

 

The main value of your enterprise for society: Enhancement of the Italian food and wine, 

historical-cultural and naturalistic heritage making it immediately usable to tourists and 

visitors through the technology of the CHATBOT, an automated chat that allows you to 

discover the places in a completely innovative way. We are investing in our land because 

it is a land rich in resources from all points of view that still need to be enhanced and made 

known to the whole world. 

 

Q. Did you do a needs analysis and how? 

A. Yes. To understand if our idea could be used to build a business, we first analysed the 

problem by investigating the needs of our target market and providing them with an innovative 

solution. the needs analysis was the interview with potential users of our service. 

 

Q. Did you do a market research and how? 

A. Yes, after carrying out the need’s analysis, identifying the problem and the solution, we 

moved on to market research, to understand if the same thing we are proposing already existed 
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or if we had ample room for manoeuvre in this area. We investigated and analysed all possible 

competitors and what differentiated us from them, finding our strengths and weaknesses to be 

ready to enter the market. 

 

Q. Did you create a business plan and how? 

A. Our business plan is constantly updated! Starting from the business model canvas and all 

the studies carried out for the analysis of needs and the market, we have created our first 

business plan, which as mentioned before is constantly evolving and changing. 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes, each of the partners is highly qualified to carry out the work in their reference field. 

 

Q. Did you use any consultancy? 

A. Yes, we asked for financial advice. 

 

Q. Did you start with your capital or other capital or combination? 

A. We used our capital. 

 

Q. Did you use any grant support? 

A. No. 

 

Q. What do you think is the reason for the failure of this startup?  

A. True success is yet to come, but we are satisfied with the work we are carrying out because 

now they recognize us and know that the solutions, we carry out have an added value in trying 

to make our territory known and fully exploited. 

 

Q. What kind of difficulties did you encounter when opening your startup? 

A. The main difficulty, which we still experience today, is the lack of knowledge of the digital 

world by small local businesses. Very often our work is not considered as such by those with 

more experience. 

 

Q. What are the lessons to be learned from the enterprise? 

A. Certainly, we have understood that, especially in our territory, carrying out this type of idea 

is complicated and works only by putting one's face to it, making us known to people and trying 

to make them understand the true potential of corporate digitalization. It is a difficult job and 

it takes a lot of willpower and perseverance, but we believe in it and we are doing everything 

to succeed in our dream. 
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Slovenia Startups  
 

Startup I 

 

- Moon and Sun 

Name of the business: Moon and Sun – share love, dance and have fun 

Name of the store: Dancing9Lives  

Number of Employees: 1 

Industry – Area of Operation: Dance, Fashion 

 

 

This start-up has recently been established but considering up to date situation it seems to be 

successful. Offering different styles of dance clothes and dancer’s fashion at one place. 

 

 

Q. Did you do a needs analysis and how? 

A. We did analysis by using Google analytics, Web research, Niche research. This project is 

under Association for development of creative movement “Arabeska”. Our users gave us 

feedback about what they need and why.  

 

Q. Did you do a market research and how? 

A. We were searching for similar business, what they do, how they do, where they do (Amazon, 

e-commerce). We were using different analytics tools for SEO (search engine optimisation, 

Neil Patel SEO made simple) 

 

Q. Did you create a business plan and how? 

A. We created business plan using Canvas Business model. Business Model Canvas is a 

strategic management and lean startup template for developing new or documenting existing 

business models.  
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Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Specific education were just non-formal education and passion to do it. 

 

Q. Did you use any consultancy? 

A. Yes, we used local consultancy of local centre for developing business (startup incubator). 

 

Q. Did you start with own capital or other capital or combination? 

A. We used just own capital, so we looked to keep costs at minimum. 

 

Q. Did you use any grant support? 

A. No. 

 

Q. What do you think is the reason for the failure of this startup?  

A. We are at the beginning of our journey. We just launched the business, but we already need 

to make some improvements, for example better marketing strategy to increase sales and make 

advancement in SEO ranking higher on Google. 

 

Q. What kind of difficulties did you encounter when opening your startup? 

A. The main difficulty was that we didn’t have any financial support, so everything is going 

slower. Web marketing is not cheap and simple. There is a lot of competition. We need to learn, 

how to improve our rank without paid adds, how to grow email lists etc. So, I can say that all 

of the required learning can be a bit challenging, but it gets easier by every step we make. 

 

Q. What are lessons to be learned from the enterprise? 

1. A. If you want to succeed in your business, you must be passionate about your it. 

2. Never stop learning. 

3. Analyse your competitors. 

4. Make a good business plan. 

5. Have a good selling strategy. 

6. Find a mentor. 

7. The project is divided into steps, they cannot be skipped. 

8. Believe in yourself! 

9. Ready to adapt to the market changes. 

10. Everything can be figured out and doable. 

 

Startup II 

 

- InstaText 

 

Name of the business: InstaText d.o.o. 
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Number of Employees: 2 (+ part time member of the team) 

Industry – Area of Operation: Artificial intelligence, Linguistics 

InstaText is a very successful start-up with a mission towards better written communication 

(English) 

 

Q. Did you do a needs analysis and how? 

A. We had strong experience in academic writing. We noticed that there is a missing tool that 

would help researchers (particularly non-native speakers) to write in clear and understandable 

English. 

 

Q. Did you do a market research and how? 

A. When talking to potential customers, we followed the recommendations from The Mom 

Test book (http://momtestbook.com/): “How to talk to customers & learn if your business is a 

good idea when everyone is lying to you.” 

 

Q. Did you create a business plan and how? 

A. We had 10+ years previous experience as entrepreneurs. CEO and founder already created 

award winning business plan in the past. We applied for a “P2 startup incentive” call by The 

Slovene Enterprise Fund and got approved the funding. 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. As experienced entrepreneurs we had various courses and trainings, established network 

(e.g., through CEED - https://ceed-global.org/). They followed the Lean Startup methodology. 

Recommended readings: How to Build a Startup (free online course at Udacity) 

(https://www.udacity.com/course/how-to-build-a-startup--ep245) and Running Lean: Iterate 

from Plan A to a Plan That Works by Ash Maurya. 

 

Q. Did you use any consultancy? 

A. We have chosen a mentor from the list provided by The Slovene Enterprise Fund as a part 

of the approved “P2 startup incentive”, as well as participation in other educational programs 

for startups (organized by Slovenian Start:up ecosystem). 

 

Q. Did you start with own capital or other capital or combination? 

A. We started with 23,000 EUR of their own capital + additional support by the previous startup 

(now established company) of the founder and CEO. 

 

https://instatext.io/
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Q. Did you use any grant support? 

A. The “P2 startup incentive” means receiving 54,000 EUR in about two years if certain 

conditions are fulfilled (have a full-time employee, stick to the business plan etc.). 

 

Q. What do you think is the reason for the failure of this startup?  

A. We received the Start:up of the Year Award and sold more than 50,000 EUR licences in just 

a few months after the launch of the product, therefore a very successful start. We attribute it 

to quick learning, great support of Slovenian startup ecosystem, and an excellent and 

experienced team. 

 

Q. What kind of difficulties did you encounter when opening your startup? 

A. Nothing unusual. It was important to arrive to product-market fit as soon as possible, 

however, that is not the only issue that any startup must solve. It was also about finding the 

right channel(s) and the right model… and of course, a lot of details that matters. 

 

Q. What are lessons to be learned from the enterprise? 

A. When you have a potentially great product and an excellent team, quick learning is what 

really matters. A strong support from environment and strong will to learn help a lot. 

 

 

Startup III 

 

- Wizard 

 

Name of the business: Wizard  

Number of Employees: 2   

Industry – Area of Operation: e-Learning, consulting, youth work 

Wizard is a successful start-up. 

 

 

 

http://learning-wizard.com/
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Q. Did you do a needs analysis and how? 

A. We saw a missing part in everyday usage of ICT and we did our analysis based in Balkan 

countries. In our analysis we saw that people are not recognizing benefits of e-Learning and 

impact on their business. As we had previous experience in the field of ICT and developing of 

LMS, we decided to offer our services to companies. Previously we did one questionnaire and 

we saw that people are feeling more comfortable with e-Learning methods than with live 

methods. Why? Answer is simple, they can organize their time how they want and when they 

want and on the other side, it is cheaper for the owner of business to educate his workers/ 

educators/youth by this method.  

 

Q. Did you do a market research and how? 

A. We did a whole research on our focus group and we did a big survey. Besides that, we did 

a social media listening and checked some forums with questionaries. When we had those 

results, we decided to do a competitive analysis.  

 

Q. Did you create a business plan and how? 

A. In this field we asked some experts to help us. By that I mean, we had a consultant who had 

background in economics.  

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. As one member of the team is educated in the field of teaching and the other one is educated 

in the field of IT, with various experience in the field of non-formal education, we hopefully 

didn’t have to get any additional specific education. For our finance, we decided to outsource 

it.  

 

Q. Did you use any consultancy? 

A. As I previously mentioned, we did use consultancy when we created our business plan and 

the same company helped us with analysing our data that we collected from our research.  

 

Q. Did you start with own capital or other capital or combination? 

A. We started with our own capital.  

 

Q. Did you use any grant support? 

A. At the very beginning, owner of this company used state support for unemployed women. 

We received help that helped us to purchase all necessary equipment (computer, licence and 

so on…) 

 

Q. What do you think is the reason for the failure of this startup?  

A. Our success is visible in our client satisfaction. We have a small team but very organized 

and we are here for our clients whenever they need us. We think that open communication with 

clients is one of the main reasons why our clients are coming back and use our services again 

and again.  
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Q. What kind of difficulties did you encounter when opening your startup? 

A. Burocracy, I think that this could be challenging for everyone and these things should be 

simpler. Next thing is taxes for sure. At very beginning there should be some lower taxes, at 

least for first few years so that we are able to stimulate even more people to start developing 

their own business.  

 

Q. What are lessons to be learned from the enterprise? 

A. It’s simple. You have to be focused 100% all the time. You have to be realistic with your 

expectations and you should not think fast. Going step by step to success, even if it’s not the 

best on the beginning you have to continue doing and if you believe in your success it will 

come, for sure. Be patient and don’t dream.  

 

 

Startup IV 

 

- REDG 

Name of the business: Regijsko društvo ekološkega gibanja Ivančna Gorica 

Number of Employees: 0  

Industry – Area of Operation: nature and environment 

This start-up is unsuccessful one to protect and preserve the nature 

 

 

 

Q. Did you do a needs analysis and how? 

A. We did not do an in-depth analysis as we seemed to know what the needs were. 

 

Q. Did you do a market research and how? 

A. We did not do the market research. 

 

Q. Did you create a business plan and how? 

A. The business plan was made by all members together with the agreement and coordination 

of our wishes and goals. 

 



 

 

75 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. No.  

 

Q. Did you use any consultancy? 

A. Yes, in the business incubator and coworking. 

 

Q. Did you start with own capital or other capital or combination? 

A. Equity raised through donations. 

 

Q. Did you use any grant support? 

A. No. 

 

Q. What do you think is the reason for the failure of this startup?  

A. The reason for the failure was inconsistencies within the team. 

 

Q. What kind of difficulties did you encounter when opening your startup? 

A. We had no difficulties. Probably because of the support we received, but once we stepped 

in the market at our own there were some clashes that we could not handle. 

 

Q. What are lessons to be learned from the enterprise? 

A. We learned that a coordinated team is the basis for good work in an organization. 

 

 

 

Turkey Startups  

Startup I 

 

- I7K Teknoloji  

 

Name of the business: I7K Teknoloji 

Number of Employees: We started with 7 people at the opening, then dropped to 4 people. 

Industry – Area of Operation: Machinery Industry 

The main value of your enterprise for society: Machine Prototype Manufacturing 
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Q. Did you do a needs analysis and how? 

A. When I was a student, I did research on 3D printing as a graduation project. After my 

research, it was revealed that our country has a lower level of 3D printer production and use 

compared to other countries. I also realized that the work I will do with a 3D printer will be 

cheaper than the work I will do with a CNC machine. Machine and Prototype works in industry 

are generally done with CNC machines. If these processes are done with a 3D printer, the costs 

decrease considerably, there is only a 20% increase in production time. We reached this 

conclusion with the interviews we made with the companies. In addition, the price of the CNC 

machine varies between 10,000 TL and 500,000 TL. However, the 3D printer price varies 

between 1000 TL - 10.000 TL. With this logic, at least 10 3D printers can be purchased for the 

cost of one CNC machine. 

 

Q. Did you do a market research and how? 

A. First of all, we attended fairs and met with industrial companies. We also contacted the 

Directorate of National Education and its affiliated schools, considering that there are not 

enough knowledgeable and educated people about using 3D printers. In this way, demands for 

3D printers started to occur in schools. I wanted to train in order to increase the number of users 

in schools. But first, I had to get a training certificate approved by the Ministry of Education. 

After receiving the trainer certificate, I went to almost all schools in Manisa province, 

introduced 3D printers and gave training on their use. 

 

Q. Did you create a business plan and how? 

A. First of all, revenues were needed for the expenses during the establishment phase and for 

the construction of the first prototypes. Research has been done to obtain this income. First of 

all, state supports were investigated. 

The product to be produced needed to be used, but the number of people who could use it was 

very limited. That's why we planned trainings in schools in our city. 

 

We also requested meetings with industrial factories. We have also formed a partnership with 

a company residing in Manisa Celal Bayar University TEKNOKENT area. We were living in 

the same building with the company. We signed a contract and made a business partnership. 
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We did the R&D of the company's machines and developed them. We made joint sales and we 

got a certain percentage of the profit from the sales. In this way, we further improved our 3D 

printer work. In addition, we created a market for ourselves with the trainings we provide. 

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. I got a certificate to train about the use of 3D printers. I also have an associate degree related 

to this specialization. I could not find resources written in Turkish about 3D printing. The 

internet has helped a lot in this regard. I used YouTube videos and forum sites a lot. First, 

google "How make 3D printer?" I typed and searched. Then I tried to understand the results by 

using google translate. I learned this job through my own research without external individual 

support. 

 

Q. Did you use any consultancy? 

A. We opened our company in the TEKNOKENT area of the university. If you engage in such 

an entrepreneurship with a new project, they appoint a staff of academics to consult you. We 

did not receive support for 3D printer production. But we started two different projects, but we 

could not complete these projects. These projects are: an illustrated foam machine on coffee 

and a prosthetic arm project with brain signal. We received support for the Coffee Picture 

Maker. But our company is closing down and we will not be able to finish our project. 

 

Q. Did you start with your own capital or other capital or combination? 

A. We used our own capital as partners. Our entrepreneurship did not require a lot of capital. 

 

Q. Did you use any grant support? 

A. No. Because the state had very different conditions for grant support. We could not fulfill 

these conditions. I worked in a different job and used the money I had saved. In addition, we 

did not pay any rent for the room we used in the TEKNOKENT area of the university and for 

the furniture in the room during the pre-incubation period. Our pre-incubation lasted 5 months. 

The reason it took so long was that we couldn't quickly find enough budget to produce a 

prototype. We started to pay rent at the end of 5 months. TEKNOKENT agrees with companies 

as follows: It provides room, furniture support and consultancy services. If you get a patent, 

the University gets 40% of the earnings from that patent. 

 

Q. What do you think is the reason for the failure of this startup?  

A. Reasons to be successful: 

-Continuous work, 

- continuous research, 

- risking constant rejection 

 

Reasons for failure: 

- Financial insufficiency (High State Taxes), 

- Our Insufficient Financial Management Knowledge, 

- Inability to create enough institutional structure 
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Q. What kind of difficulties did you encounter when opening your startup? 

A. - Financial difficulties 

    - Insufficient Mentorship (on project creation and entrepreneurship) 

 

 

Q. What lessons are to be learned from the enterprise? 

A. - I should learn the working principles of a corporate structure and corporate companies 

    - When opening a new venture, I must know the state's obligations 

    - I should learn about my legal rights as a young entrepreneur 

    - I should know my financial obligations (Especially Taxes) 

 

 

 

Startup II 

 

- tazedirekt.com            

Name of the business: tazedirekt.com  

Number of Employees: 400 (approximately) 

Industry – Area of Operation: Online sales of fruit and vegetables 

  

 

Q. Did you do a needs analysis? 

A. Yes  

 

Q. Did you do a market research? 

A. Yes  

 

Q. Did you create a business plan? 

A. Yes  

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes 
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Q. Did you use any consultancy? 

A. Yes  

 

Q. Did you start with your own capital or other capital or combination? 

A. Yes 

 

Q. Did you use any grant support? 

A. No 

 

Q. What do you think is the reason for the failure of this startup?  

• It was not just a website, but an initiative with a lot of labour and cost in the background, 

from shipping to production. 

• In a short time, the brand has managed to become popular in Turkey. Its closure was 

one of the issues that have been discussed for days in the internet industry. 

• Investor Hasan Aslanoba had to make an explanation about the reasons for this decision 

after the closing speech was spoken for days. 

• Aslanoba stated that they have achieved an average of 30 percent monthly growth in 

the last five months and their net turnover of January 2016 is over 2 million TL but the 

nominal TL losses are very high. 

• Stating that he even risked a loss of four or five years to catch profitability, Aslanoba 

stated that a big gap has started to emerge between the losses they have budgeted and 

the losses incurred and different scenarios related to the profit/loss tables are not to be 

closed, but they cannot find a way out. 

• The biggest feature that set the brand apart from other ventures was that it was more 

than just software and a team of three or five. As Hasan Aslanoba stated, BRAND was 

a capital and laborlabour intensive business. 

• According to Hasan Aslanoba, another reason for the closure of his company was that 

excessive scrap-fire occurred in the vegetable-fruit category in the order preparation 

centre and the product margins decreased dramatically. "Also, on the distribution side, 

seven to eight times the scale was needed to reduce the unit costs to reasonable figures," 

he notes. 

• Another reason, according to Hasan Aslanoba, is the failure to select senior 

management. 

• Aslanoba explains this issue as follows: “I build a good team, I succeed by leading 

them, never held the assumption. Some of the friends I agreed with the top management 

had a very low hit rate. Unfortunately, we had untimely layoffs and performance issues. 

I was too late to make some manager changes, worrying about calling out.” Aslanoba's 

getting into this business, does not bring any detailed business plan and consumer 

analysis. 
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Q. What lessons are to be learned from the enterprise? 

A. “No matter how much research and analysis you make while implementing your idea, the 

factors that develop outside of you- although not always causing closure- can take your plans 

to different dimensions.” 

 

Startup III 

 

- metrekare.com          

 

Name of the business: metrekare.com 

Industry – Area of Operation: Real estate - online sales 

 

Case Study 

 

Q. Did you do a needs analysis? 

A. Yes  

 

Q. Did you do a market research? 

A. Yes  

 

Q. Did you create a business plan? 

A. Yes  

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes 

 

Q. Did you use any consultancy? 

A. Yes  

 

Q. Did you start with your own capital or other capital or combination? 

A. Yes 

 

Q. Did you use any grant support? 

A. No 
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Q. What do you think is the reason for the failure of this startup?  

• Metrekare.com, one of the founding partners of Serhat Karahan, brought a different 

technology-focused approach to the real estate sector. 

 

• The site, which was established based on the gap in the real estate market, also received 

large amounts of investment from large investors. 

• The site also promoted technology-specific applications such as Google Glass. The 

main reason for Metrekare.com is; the market is not adequately researched. Because it 

is necessary to be careful when entering a market where Sahibinden.com (market 

leader) is by far the first and other competitors are strong and not preferred by individual 

and corporate users. 

 

• It is very difficult to succeed in this market without the area of traffic generating power 

where Sahibinden.com is the strongest. 

 

Q. What are lessons to be learned from the enterprise? 

A. “Being able to correctly analyze the advantages and disadvantages of your competitors in 

a market will allow you to take a place in that area even if you do not have a different feature 

that separates you from your competitor.” 

 

Startup IV 

 

- futbolburada.com  

 

Name of the business: futbolburada.com 

Number of Employees: about 150 

Industry – Area of Operation: Sport News Site 

  

 

Q. Did you do a needs analysis? 

A. Yes  

 

Q. Did you do market research? 

A. Yes  

 

Q. Did you create a business plan? 



 

 

82 

 

A. Yes  

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes 

 

Q. Did you use any consultancy? 

A. Yes  

 

Q. Did you start with your own capital or other capital or combination? 

A. Yes 

 

Q. Did you use any grant support? 

A. No 

 

Q. What do you think is the reason for the failure of this startup?  

• August 2012. Ömer Uçar sites established by the name implies will be the most-

watched in Turkey and had been the most followed sports news the way to becoming a 

football-based site. 

• On the site where users who are members of the site with a different understanding of 

journalism can also be writers, the names known by the football world were also written 

together. 

• It reached important figures such as 150 writers, 450 members and 28 thousand unique 

visitors in just a month. The site was also planning to release the iOS and Android apps. 

But it was closed for a year. 

 

Q. What kind of difficulties did you encounter when opening your startup? 

A. “If you have a project with a revenue-earning model, you may need to review enough money 

to put your venture at a loss for at least a few years. Either acting with logic, if it does, can 

waste your time and money.” 

 

 

Startup V 

 

- yemeksepeti.com          

 

Name of the business: yemeksepeti.com 

Number of Employees: more than 400 employees 

Industry – Area of Operation: Online Food Delivery Website 
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Q. Did you do a needs analysis? 

A. Yes  

 

Q. Did you do market research? 

A. Yes  

 

Q. Did you create a business plan? 

A. Yes  

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes 

 

Q. Did you use any consultancy? 

A. Yes  

 

Q. Did you start with your capital or other capital or combination? 

A. Yes 

 

Q. Did you use any grant support? 

A. No 

 

Q. What do you think is the reason for the failure of this startup?  

• Yemek Sepeti is a successful Internet venture with the highest exit value, with a figure 

of $589 million. 

• Founded in 2001 under the leadership of Nevzat Aydın, the Food Basket has more than 

400 employees and a beautiful success story behind it. 

• Its founder Nevzat Aydın had an idea. This idea; To ensure that restaurants receive food 

orders from users via the Internet. In a market that has not been ordered properly even 

by phone. 
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• And the story of Yemek Sepeti begins in an office of 40 square meters with 3 founding 

partners. This team, which started the restaurant negotiations immediately, gets a 

rejection response from the first 15 restaurants they meet. Although they find it difficult 

to persuade restaurants in the first place, they set off at the end of a difficult agreement 

with 26 restaurants. 

• First of all, he starts to take his orders via printer and fax. And that's how it goes for a 

long time. 

• The founders and owners of the company Rocket Internet signed a partnership with the 

German Samwer brothers. From this day, the company's orders started to increase. In 

2010, Yemek Sepeti reached 25 thousand orders from 1-2 orders per day. 

• The first 5 years are trying to survive without making money. Their belief in their ideas 

and being a good team is a big factor in maintaining the company's stability. 

• They are starting to take orders on mobile with iPhone. The results of 2010 The Food 

Basket, which received 28-29 thousand orders per day in early 2011, reaches 900 

thousand users. 

• In 2012, General Atlantic gained a minority stake in the company by investing $ 44 

million in the company. 

• Yemek Sepeti accelerates its growth by increasing its speed after this investment. 

• The world's largest online kitchen Food Cart, which receives over 100,000 orders per 

day, was purchased in May 2015 by the Germany-based Delivery Hero company for $ 

589 million. All of the company's shares (100%) were sold to this company. 

• Nevzat Aydın continues to serve as CEO of the Food Cart. It is not yet known how long 

it will remain according to the contract, but this story passes into the history of the 

Turkish Internet as a successful adventure. 

 

Q. What are the lessons to be learned from the enterprise? 

A. To summarize; They eat a lot of rejection over a period of 16 years. They have problems 

with the orders and have problems with the delivery of their first orders. In a market that has 

not yet been ordered properly by phone, they persuade people to place orders over the Internet 

and they achieve it. Until this time, some competitors come out but do not give up, they do 

things differently and surpass. 

Startup VI 

 

- Insider           

 

Name of the business: INSIDER 

Number of Employees: more than 100 employees 
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Industry – Area of Operation: Insider is a software company that provides tools to increase 

sales for e-commerce sites.  

 

  

 

 

Q. Did you do a needs analysis? 

A. Yes  

 

Q. Did you do market research? 

A. Yes  

 

Q. Did you create a business plan? 

A. Yes  

 

Q. Did you receive any specific education in the field of business development (formal 

education or through various courses)? 

A. Yes 

 

Q. Did you use any consultancy? 

A. Yes  

 

Q. Did you start with your capital or other capital or combination? 

A. Yes 

 

Q. Did you use any grant support? 

A. No 

 

Q. What do you think is the reason for the failure of this startup?  

• Insider is a software company that provides tools to increase sales for e-commerce sites.  

• Insider especially helps leading brands in the world to create usable data, improve 

marketing technologies and enable brands to perform segmentation with advanced 

auto-optimization. For example; Thanks to the insider’s system, the tendency of a 

customer to purchase the product is calculated within 7 days using Machine learning 

algorithms, and then the reports are examined for around 30 days, and a new purchase 

score is determined for each day. In this way, an increase of up to 17 times is achieved 

in product sales by receiving reports of the purchasing tendencies of the customers. 

Today, the Insider system is preferred by over 200 brands, primarily Fiat, Carrefour, 
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Trendyol, CNNTürk, Biletix, Lenovo, AVIS, Toyota, Dominos, Garanti, Doğuş and 

Hepsiburada.com. 

• Turkey and near geography in the e-commerce ecosystem, users are behavioural-based, 

real-time while making the user will be segmented and shopping; it makes the right 

personalization and gives the right message that will direct it to sales. 

• Unlike other companies, it was launched in the form of a system that works without 

bringing any IT burden to the website while providing the service and enables the A / 

B test for each new customization. 

• Since its establishment, in 2012, Insider has managed to become a brand used in more 

than 120 sites in 5 different countries. 

• https://useinsider.com/ 

• “We help marketers drive growth with our AI-powered Growth Management 

Platform.” 

• Driving growth requires delivering consistent and personalized customer experiences 

across channels. From bridging the gaps between web, mobile web, app, messaging, 

email and advertising channels to delivering tailored customer experiences, our AI-

powered Growth Management Platform helps marketers drive growth from Acquisition 

to Activation, Retention, and Revenue. Leverage real-time customer intelligence while 

driving conversions and lifetime value. 

Q. What are the lessons to be learned from the enterprise? 

A. “If you have the idea of the enterprise you believe in, try to reach its goal to the fullest. Do 

not overwhelm you with failures and difficulties.” 

 

Hande Çilingir, founder of INSIDER Marketing Platform: 

 

"INSIDER was founded in April 2012. During the establishment phase, it is important to look 

at the examples of technology in the world, especially the successful entrepreneurs. We realized 

our international expansion in the 9th month of the format. As INSIDER, we are a software 

company whose team with physical offices in 5 different countries has exceeded 100 people 

and exported Turkish technology abroad.” 

 

 

 

 

 

 

 

 

https://useinsider.com/
https://useinsider.com/
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System Archetypes 
 

 

What is a System Archetype? 
 

Based on a range of sources such as general systems theory, systems sciences and systems 

thinking have been around for more than 50 years. The concepts were developed by thinkers 

such as biologist Ludwig Von Bertalanffy, economist Kenneth Boulding, mathematician 

Norbert Wiener and many others.43 Along with systems thinking, the idea of systems 

archetypes was put forth to describe patterns of behaviour which tend to repeat in individual 

lives and in organizational structures. Penetrating deeper to the level of systemic structure, the 

root causes of these behaviours can be determined, providing a basis from which specific 

actions can be taken to change the structures, thus dealing with problems at the source rather 

than just dealing with the symptoms. The systems approach can help shed light on current 

problems by helping us reframe them from a fundamentally different perspective.44 

 

 

Findings 
 

After an analysis of the questionnaire and comparisons to general characteristic patterns in TB 

behaviour, several indications were found which could have proven to be archetypes. Of the 

eight archetypes described in (Kim, 2000)45, in the present study six were identified: Drifting 

Goals, Growth and Underinvestment, Limits to Success, Shifting the Burden, Success to the 

Successful, and Tragedy of the Commons. At this stage of the work not enough information 

has been collected to create causal loop diagrams for these archetypes, however certain 

characteristics can be described and developed for further study and later also diagrams can be 

produced for better understanding of a problem. In each of the following sub-sections, first a 

particular archetype is introduced, after which relevant findings are 

described.46 

 

Following are the archetypes and the questions that will indicate that archetype;  

 

 

1. Drifting Goals 

a. Are there goals or standards that are eroding over time?  

b. Are people focused on achieving the goal or on reducing the discomfort or not 

achieving goal?  

                                                 
43 SKYTTNER, L. 2001. General systems theory : ideas & applications, Singapore ; River Edge, N.J., 

World Scientific. 
44 KIM, D. H. 2000. Systems Archetypes I: Diagnosing Systemic Issues and Designing High-Leverage 

Interventions, Waltham, MA, PEGASUS COMMUNICATIONS, INC. 
45 Ibid. 
46 VALEK, L 2020 . Systems Archetypes in Time Banking: The First Step 
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2. Escalation 

a. Are there two or more players of equal power whose individual actions can be 

perceived as a threat by the others?  

b. Does each player have the capacity to retaliate with similar actions? 

 

3. Fixes that fail 

a. Have actions been taken to respond quickly to a crisis without much consideration 

of long-term consequences?  

b. Have similar actions been taken in the past in response to similar crises? 

 

4. Growth and Underinvestment 

a. Do investments/funding tend to be made as a reaction to growth rather than in 

anticipation of growth?  

b. Do problems create by growth, rather than long-range planning, act as the 

organizational signal to invest/fund? 

 

5. Limits to Success 

a. Are once-successful programs experiencing diminishing returns?  

b. Are there limits in the system (organization) that are constraining the growth? 

 

6. Shifting the Burden 

a. Are actions that were taken to alleviate problem symptoms shifting attention away 

from more fundamental solutions?  

b. Are there additional consequences that systematically erode the underlying 

capability of the organization? 

 

7. Success to the Successful 

a. Are there two or more equal options whose investment decisions are linked in a 

zero-sum game?  

b. Does the success of either option depend on initial conditions? 

 

8. Tragedy of commons 

a. Is there a large number of equal players who have free or equal access to a common 

and limited resource? 

b. Is the system set up to be self-regulated, with no overreaching governing body? 

 

Note: For this report the above mentioned questions were asked to the startups that were used 

as the case studies. Some answers were elaborated from Yes/No and can be found in the 

footnotes. For example; # 
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Archetypes 

Czech 

Republic 
Greece Italy Slovenia Turkey 

I II I II III IV V I II III IV I II III IV I II 

Drifting Goals 
Yes Yes Yes Yes Yes No No Yes47 Yes Yes Yes Yes No Yes No Yes Yes 

No Yes Yes Yes Yes Yes Yes Yes48 Yes Yes No Yes Yes A49 No No - 

Escalation 
No Yes Yes Yes No No Yes No50 No No No Yes No No No Yes Yes 

No Yes No Yes Yes Yes Yes Yes Yes Yes51 Yes Yes No No Yes Yes52 - 

Fixes that fail 
No Yes No No Yes No No No Yes No Yes53 Both Yes A54 No No Yes 

No No No No Yes No No Yes No No Yes No Yes Yes No Yes - 

Growth and 

Underinvestme

nt 

Yes Yes Yes No Yes No No No Yes Yes No Both No Yes Yes Yes Yes 

No Yes No No Yes No No Yes Yes No No55 Yes Yes No No No - 

Limits to 

Success 

Yes No No No No No No No No Yes Yes Yes Yes  Yes Yes Yes 

No No No No No No No Yes56 Yes Yes Yes Yes Yes No Yes Yes - 

Shifting the 

Burden 

No Yes No No Yes No No No Yes No No Yes No No No Yes Yes 

Yes Yes No No Yes Yes No No No No Yes No No No No Yes - 

Success to the 

Successful 

Yes Yes No No No No Yes No No No No Yes No No No No No 

Yes Yes No No No Yes No No Yes Yes Yes Yes Yes Yes No No - 

Tragedy of 

commons 

No No Yes Yes No No No No57 No No Yes Yes Yes No No Yes Yes 

- - No No No Yes No No58 - No No No No Yes Yes Yes59 - 

 

 

 

 

 

 

                                                 
47 Our mission is to promote the Sicilian tourism sector. By dealing with incoming we want to be the bridge that connects the 

visitor with the local community. We have achieved this since the beginning of our activity.  
48 Our vision is based on the achievement of the objective. 
49 I think that people are more focused on reducing the discomfort what leads to failure. That’s my personal opinion. You 

should be more focus on achieving the goal. If you don’t achieve by first time, you can try again and again… trying with 

different strategy and so on… 
50 As a sole proprietorship, all decisions are the responsibility of the CEO, who is usually discussed first with the employees 

any improvements or suggestions. 
51 The logic of audio-visual productions is a little different from that of the activities traditionally involved in startups. The 

management part is essentially solitary, the collaborations are linked to the individual productions. And the productions follow 

the logic (also hierarchical) of the set. 
52 Our partners in the company were our competitors in terms of business development. We turned our partnership structure 

into an opportunity to improve ourselves. We were also sharing the improvements we made in our product with a company 

called FilaBox, which is in the same sector as us. They also shared their improvements with us. In this way, the quality of our 

product has increased even more. 
53 During the covid-19 pandemic, given the closure of all activities that could be our potential customers, but also of our actual 

customers, we decided to react by developing other systems to support them, which could be useful to react to the current 

crisis, such as the preparation of digital menus or the development of virtual assistants for reservations and home deliveries. 
54 I can’t totally agree with this. Since sometimes even in crisis we are trying to respond quickly but also, we are taking care 

about long-term consequences.  
55 Growing up for us means investing in new financial and human resources. We are organizing ourselves to do this. 
56 The only limit is the economic level, as there is no capital to reinvest at the moment, because of Covid19. 
57 Working in the tourism sector and offering experiential services, resources are rarely limited but easily accessible even to 

competitors. 
58 Since there are almost no limited resources for tourism, it is generally difficult to find a compromise with other companies 

to create partnerships and collaborations. As far as the competitive system is concerned, at the moment it is very scarce so I 

don't think that particular interventions are needed at the moment. 
59 We were settled in TEKNOKENT building of Manisa Celal Bayar University campus. In this structure, we were sharing a 

large hall with 5 different companies. According to the rules, it was only necessary to work for office use and it is forbidden 

to establish a workshop. We gave unlimited usage rights to other companies using the same hall as ours and established a 

workshop. In this way, we were able to get the support and ideas of other companies indirectly. The success of other companies 

was also positively affected. 
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Conclusion 
  

According to the latest data of 2022, up to 90% of startups fail, across almost all industries. 

The average failure rate for year one is 10%, however, in years two through five, a staggering 

70% of new businesses will fail. Over the long run, 90% of startups fail. In other words, only 

one in 10 traditional businesses in the startup category ultimately survives.60 

 

That is why the startups need to identify their system archetypes on time in order to address 

the problems and generate timely solutions. The aforementioned situations and examples were 

framed as to fit a specific archetype being described, but this certainly does not mean that 

archetypes  cannot, and indeed often do, overlap. 

 

 

                                                 
60 https://explodingtopics.com/blog/startup-failure-stats 
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Startup Developments in Global Processes 

 

The global startup economy generates nearly $3 trillion in value.61 But despite this even before 

the pandemic crisis startups were facing fundamental challenges such as value being 

concentrated in a handful of cities, a lack of inclusion and tech giants faltering. That’s 

according to the latest Global Startup Ecosystem Report62 from Startup Genome which claims 

that COVID-19 could prove a "mass extinction event" for startups. The unexpected arrival of 

the pandemic has now resulted in a major slump in consumer demand and venture capital which 

have led to layoffs.63 

But in many cases, we have also seen some new ventures and improvements also developing 

amid this pandemic. Although it changed the course of startup ecosystem as we knew it, but it 

brought in innovation and opened fresh areas on which future policies and projects can be 

develop and grow on. This section will touch upon the positive and negative factors that the 

specific country has observed during our project development and conclusion. 

 

 

Influence of Global Processes on the Start-up Ecosystems 

 

- Czech Republic 

Czech Republic is gaining momentum in the development of technology. IT companies 

specializing in software and e-commerce have been actively developing here for a long time – 

Avast, Alza, Kiwi. In recent years, more and more innovative start-ups have appeared. This is 

not surprising, because in the Czech Republic there are many great advantages for launching 

new projects. 

 

Consulting giant Deloitte has already noted the innovative potential of Czech technology 

companies. He put them in his Fast 50 CE rankings. This is a list of the fastest-growing 

companies in Central and Eastern Europe. In 2020, 21 Czech companies were included in this 

list. The highest position was taken by the logistics service DoDo, which delivers food, food 

from restaurants and parcels. In 2020, DoDo grew by 8427% and took second place in the 

overall ranking. UlovDomov.cz and FAVI ranked third and fourth. 

 

Czech companies also became leaders in the second category of Rising Stars. This rating 

evaluates young companies that have just appeared on the market. Of the twenty-five positions, 

ten were occupied by Czech startups. Seven of them were in the TOP-10, including the winner 

- the FTMO platform for promising traders, to whom it provides financial capital. This rating 

showed that the Czech Republic is a leader in the field of technological innovation not only in 

Central Europe but around the world. 

                                                 
61 https://www.statista.com/topics/4733/startups-worldwide/#topicHeader__wrapper 
62 https://startupgenome.com/report/gser2020 
63 https://www.statista.com/chart/22134/coronavirus-impact-on-startups/ 
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- Greece 

The COVID-19 pandemic had a great impact on the startup sector, but its consequences were 

neither as widespread nor as alarming as it was expected. In Greece startups that were in their 

period of growth were most affected. At the same time, there were definite cases of startups 

that were able to take advantage of particular opportunities generated by the crisis, and it is 

worth emphasizing that each sector faced the situation differently. Overall, however, it can be 

said that maturing of the ecosystem has been bringing positive developments in many cases. 

 

In the resilience shown by several startups during these difficult years, the support provided by 

both the Greek government and VC funds or incubators played an important role. At the same 

time, actions like Hackathons and voluntary initiatives such as COVIDhackGR 

(GreeceVSvirus) also helped in many cases. 

  

By the end of 2019, the Greek economy had managed to show a surplus of 3.6% of Gross 

Domestic Product. In the year 2020, the economy had started with a positive outlook for the 

country's fiscal management, to ease the tax burden and to be able to strengthen the electronic 

transactions both between citizens and companies, and citizens and the public sector. (Hazakis, 

2021)64 

 

Regardless of their business or market emphasis, the majority of startups were hit by tense 

limitations and the global economic recession. Business development efforts were hampered, 

revenues were reduced, and acquiring funds and interacting with investors became more 

difficult than ever. To that goal, the Greek government proposed a slew of business-friendly 

policies aimed at mitigating the economy's negative consequences. The support measures 

issued by the government for companies helped in many cases but also caused some very 

serious distortions in the market. The first measures taken were €6.8B, representing 3.5% of 

the GDP of Greece. These measures concerned support for the health care system. A special-

purpose compensation amounted to €800 was granted to concerned workers, self-employed 

people, and owners of companies with up to five employees, which were under suspension. At 

the same time, a provision was made for a 40% discount on the rents of suspended companies, 

and employees of such companies were also granted a 25% discount for late payments and 

established debts, including the suspension of tax obligations. Finally, a provision was made 

to provide liquidity to companies through low-interest loans repayable over five years, 

including a grace period in the first year, and to support the primary production sector. 

(Makantasi & Valentis, 2020)65 

 

                                                 
64 Is There a Way out of the Crisis? Macroeconomic Challenges for Greece After the Covid – 19 Pandemic: 

https://www.tandfonline.com/doi/abs/10.1080/23745118.2021.1895554 
65 Εκτιμήσεις & Προσδοκίες: Η Ελληνική Οικονομία μετά την Πανδημία (Estimations & Expectations: The Greek 

Economy after the Pandemic): https://www.dianeosis.org/2020/04/%20greek-economycoronavirus/ 

https://www.tandfonline.com/doi/abs/10.1080/23745118.2021.1895554
https://www.dianeosis.org/2020/04/%20greek-economycoronavirus/
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Some financial measures that were taken during COVID-19, as recorded in the survey by 

Foundation in collaboration with EIT Digital and Velocity Partners  
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VC are;66 

 

 The Hellenic Development Bank (HDB, previously ‘TANEO’), in conjunction with the 

European Commission, announced the introduction of the ‘Covid19 Business 

Guarantee Fund’, a scheme aiming to provide guarantees amounting up to €1bn in total, 

on new working capital loans to support projects in Greece. 

 New loans were provided through the Entrepreneurship Fund of the Hellenic 

Development Bank with a 100% interest rate subsidy. 

 

Based on the above-mentioned survey (2021)67, there were several variations in how each 

company dealt with the consequences of the situation created. Some companies were 

significantly affected - particularly startups that have tourism and hospitality as their main 

activity. But some industries experienced an increase in demand due to the pandemic and 

continues to grow, for example, e-learning and e-commerce platforms or the logistics 

sector. The survey provided important data on the work in startups during the pandemic, 

but also on the shift to remote working, as only 11% of startups noted that they were not or 

had not already switched to remote working. It is also important that in these particularly 

difficult circumstances, most companies (40% of the start-ups that responded to the survey) 

recruited people during COVID-19, while a smaller proportion (about 26%) made 

redundancies. 

 

Several start-ups have managed to adapt to the new environment and eventually expanded into 

new markets or adapted their products. Several companies have taken on staff, while a small 

percentage have made redundancies. (ICAP, 2020)68 

 

Almost all sectors showed wounds due to the pandemic of COVID-19, while the information 

& communication technology sector managed to show an increase in its sales, net profit as well 

as in stock market share. 

 

 

 

 

 

                                                 
66 Found.ation, EIT Digital and Velocity.Partners VC, (2021). STARTUPS IN GREECE 2020-2021 – Progressing against all 

odds, Annual Report  https://thefoundation.gr/wp-content/uploads/2020/12/Startups-in-Greece-2020-by-EIT-Digital-and-

Foundation.pdf  
67 Έρευνα Εργατικού Δυναμικού (Workforce Survey): 

https://www.statistics.gr/el/statistics?p_p_id=documents%20_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN&p_

p_lifecycle=2&p_p_state=normal&p_p_mode=view&p_p_cacheability=cacheLevelPage&p_p_col_id=column-

2&p_p_col_count=4&p_p_col_pos=1&_documents_WAR_%20publicationsportlet_INSTANCE_qDQ8fBKKo4lN_javax.fa

ces.resource=document&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_ln=downloadResources&_

documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_documentID=445369&_documents_WAR_publicatio

nsportlet_INSTANCE_qDQ8fBKKo4lN_locale=el 
68 Αποτελέσματα Έρευνας για τις Επιπτώσεις του Covid – 19 στις Εταιρείες και τους Κλάδους της Ελληνικής 
Οικονομίας (Results of the Survey on the Impact of Covid19 on Companies and Sectors of the Greek 

Economy):https://dir.icap.gr/mailimages/icap.gr/Conference/13th_GR_CRC_2020_presentation_P ANTELAIOU.pdf 

https://thefoundation.gr/wp-content/uploads/2020/12/Startups-in-Greece-2020-by-EIT-Digital-and-Foundation.pdf
https://thefoundation.gr/wp-content/uploads/2020/12/Startups-in-Greece-2020-by-EIT-Digital-and-Foundation.pdf
https://www.statistics.gr/el/statistics?p_p_id=documents%20_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN&p_p_lifecycle=2&p_p_state=normal&p_p_mode=view&p_p_cacheability=cacheLevelPage&p_p_col_id=column-2&p_p_col_count=4&p_p_col_pos=1&_documents_WAR_%20publicationsportlet_INSTANCE_qDQ8fBKKo4lN_javax.faces.resource=document&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_ln=downloadResources&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_documentID=445369&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_locale=el
https://www.statistics.gr/el/statistics?p_p_id=documents%20_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN&p_p_lifecycle=2&p_p_state=normal&p_p_mode=view&p_p_cacheability=cacheLevelPage&p_p_col_id=column-2&p_p_col_count=4&p_p_col_pos=1&_documents_WAR_%20publicationsportlet_INSTANCE_qDQ8fBKKo4lN_javax.faces.resource=document&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_ln=downloadResources&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_documentID=445369&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_locale=el
https://www.statistics.gr/el/statistics?p_p_id=documents%20_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN&p_p_lifecycle=2&p_p_state=normal&p_p_mode=view&p_p_cacheability=cacheLevelPage&p_p_col_id=column-2&p_p_col_count=4&p_p_col_pos=1&_documents_WAR_%20publicationsportlet_INSTANCE_qDQ8fBKKo4lN_javax.faces.resource=document&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_ln=downloadResources&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_documentID=445369&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_locale=el
https://www.statistics.gr/el/statistics?p_p_id=documents%20_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN&p_p_lifecycle=2&p_p_state=normal&p_p_mode=view&p_p_cacheability=cacheLevelPage&p_p_col_id=column-2&p_p_col_count=4&p_p_col_pos=1&_documents_WAR_%20publicationsportlet_INSTANCE_qDQ8fBKKo4lN_javax.faces.resource=document&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_ln=downloadResources&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_documentID=445369&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_locale=el
https://www.statistics.gr/el/statistics?p_p_id=documents%20_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN&p_p_lifecycle=2&p_p_state=normal&p_p_mode=view&p_p_cacheability=cacheLevelPage&p_p_col_id=column-2&p_p_col_count=4&p_p_col_pos=1&_documents_WAR_%20publicationsportlet_INSTANCE_qDQ8fBKKo4lN_javax.faces.resource=document&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_ln=downloadResources&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_documentID=445369&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_locale=el
https://www.statistics.gr/el/statistics?p_p_id=documents%20_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN&p_p_lifecycle=2&p_p_state=normal&p_p_mode=view&p_p_cacheability=cacheLevelPage&p_p_col_id=column-2&p_p_col_count=4&p_p_col_pos=1&_documents_WAR_%20publicationsportlet_INSTANCE_qDQ8fBKKo4lN_javax.faces.resource=document&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_ln=downloadResources&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_documentID=445369&_documents_WAR_publicationsportlet_INSTANCE_qDQ8fBKKo4lN_locale=el
https://dir.icap.gr/mailimages/icap.gr/Conference/13th_GR_CRC_2020_presentation_P%20ANTELAIOU.pdf
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- Italy 

In the 2020-2021 ICE69 report Italian startups have shown a strong resilience. Even with the 

disparaging social and economic conditions, the sector grew and showed a lot of progress. A 

huge number of newly registered start-ups were approved following the national regulations. 

Next Generation EU plan is also worth mentioning, through which the Italian government 

offered financial sustain to new and innovative businesses, favouring their growth and 

subsistence. 

 

During the pandemic start-ups operating in the food delivery sector, had a great capitalisation: 

as an example, Cortilia, a start-up operating in groceries e-commerce, reached an evaluation 

worth €34M in 2020. 

 

 

 

 

Cortilia is an innovative company, that provides fresh and nutritious food to people through e-

commerce. The objective of this start-up is to provide people with the same service and 

experience as doing in grocery local market. Born in 2012, the company connects buyers 

directly with producers, reducing the distance of the production chain and stimulating 

consumers to buy better from local producers. In an interview with a national newspaper, the 

founder of Cortilia told that in the early two weeks of lockdown they reached a peak of their 

orders, five times more consistent than their logistic capacity70. Their clientele also tripled, and 

their revenues have grown by 150%, compared to the same period in 2019. 

                                                 
69 https://www.ice.it/it/sites/default/files/inline-files/Quaderno%20Le%20startup%20italiane_Dell%27Acqua_0.pdf 
70 https://www.ilsole24ore.com/art/cortilia-150percento-ricavi-e-clienti-triplicati-il-lockdown-ADdOFSX?refresh_ce=1  

https://www.ice.it/it/sites/default/files/inline-files/Quaderno%20Le%20startup%20italiane_Dell%27Acqua_0.pdf
https://www.ilsole24ore.com/art/cortilia-150percento-ricavi-e-clienti-triplicati-il-lockdown-ADdOFSX?refresh_ce=1
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Another example of a start-up providing services in the food delivery sector is Alfonsino, which 

is now also listed on the stock exchange71. 

The company started in 2016 also through crowdfunding, offering food delivery to small cities. 

The innovation and intuition are linked to the fact that in bigger cities there are already a lot of 

services and competitors, while this was an investment sector in which there were no other 

players; furthermore, there was a demand for this kind of product. During lockdown the 

company had a peak of requests and, therefore, the total clientele improved reaching +30%72. 

In general, the start-up ecosystem reports may affirm that COVID-19 and specifically the 

lockdown pushed companies to reshape their business models and grow rapidly. 

 

 

- Slovenia 

The outbreak of the COVID-19 epidemic caused a sharp drop in economic and labour activity 

in Slovenia during the first half of 2020. Many companies responded by reducing their number 

of employees, which caused a huge employment issue in the country. (Kajzer 2020)73 As a 

response, both government and the EU responded with many initiatives, which reduced the 

impact of the ongoing crisis. Compared to many other countries, Slovenia has a well-developed 

support environment such as the Slovenian Enterprise Fund and other in-built infrastructures 

to support and ease the process of starting and registering start-up businesses. (Svenšek 2021)74 

 

Matej Rus from the Institute for Entrepreneurship and Small Business Management, Faculty 

of Economics and Business, University of Maribor, explains the situation as such, “Many 

entrepreneurs initially responded to the crisis by denying and wanting the situation to go away 

as soon as possible. Others responded immediately and adjusted the way of doing business, 

which will help them operate more efficiently and flexibly in the new period.” He adds that the 

companies adapted their business through the ways of digitalization, but a lot depended on the 

type of industry they operate in. “After the first shock, many companies successfully piloted 

                                                 
71 https://www.ilsole24ore.com/art/pronta-via-alfonsino-startup-food-delivery-AEjfZyn  
72 https://www.gamberorosso.it/notizie/interviste/alfonsino-il-food-delivery-delle-piccole-citta/  
73 Vpliv epidemije na trg dela. 

https://www.umar.gov.si/fileadmin/user_upload/publikacije/kratke_analize/2020_12_Vpliv_epidemije_na_trg_dela/Vpliv_e

pidemije_na_trg_dela_v_EU_Kajzer_01.pdf (7. 4. 2022). 
74 Poslovne priložnosti med koronakrizo: "S februarskega dna smo skočili v višave". 

Https://www.rtvslo.si/gospodarstvo/poslovne-priloznosti-med-koronakrizo-s-februarskega-dna-smo-skocili-v-visave/573064 

(7. 4. 2021). 

https://www.ilsole24ore.com/art/pronta-via-alfonsino-startup-food-delivery-AEjfZyn
https://www.gamberorosso.it/notizie/interviste/alfonsino-il-food-delivery-delle-piccole-citta/
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and changed their business models in such a way that their business literally exploded. Some 

entrepreneurs even regretted that they reacted to the first shock by firing and closing part of 

their business.” Rus said. (Svenšek 2021)75 

 

 

- Turkey 

The Start-up Ecosystem is growing globally. While the pandemic negatively affected many 

sectors in Turkey, it paved way for the acceleration of the start-up industry. During the 

pandemic period, the volume growth of the start-ups which was predicted at 10 years, reached 

its goal in a short period of 15 months. 

 

In 2020, $177M were invested in 172 investment rounds. In the first 6 months of that year, 

there is a total investment of $1.67B in 159 rounds. In the first half of 2021, $116.5M were 

invested in 130 rounds even if we exclude the large international investments of Getir, Dream 

Games and Trendyol.76 Turkey became one of the countries that invested over $100M in 2020. 

It ranked 18th among European countries after Poland. And ranked fourth in the Middle East 

and North Africa, after the United Arab Emirates and Saudi Arabia. 

 

According to the Start-ups Watch Report, the most start-ups in Turkey during 2019 and 2020 

were established in the gaming industry. In the last two years, 141 game companies were 

established in Turkey. 

 

Since the start of the Covid-19 pandemic, more than 70% of start-ups have had to lay off their 

full-time employees. As a result of the decrease in financing resources during the pandemic 

period, the rate of new ventures that only have enough financial resources to meet their 

operational activities for three months or less has approached 50%. 

 

On the other hand, Covid-19 caused an increase in entrepreneurial activities. Many enterprises 

have turned to other areas from their current focuses in order to meet the needs for goods and 

services in the "new normal" work environment due to the pandemic. Many new initiatives 

have also emerged. Another impact of the pandemic that will be felt in the coming period is 

expected to be on how entrepreneurship will be viewed as a business and career alternative.77 

 

 

 

 

 

 

                                                 
75 Poslovne priložnosti med koronakrizo: "S februarskega dna smo skočili v višave". 

Https://www.rtvslo.si/gospodarstvo/poslovne-priloznosti-med-koronakrizo-s-februarskega-dna-smo-skocili-v-visave/573064 

(7. 4. 2021). 
76 Source: Ecosystem 2021 Half Year Report | startupmarket.co, June 2021 
77 Source: Turkey Entrepreneurship Performance, Prof. Dr. Nilüfer KURT GÜMÜŞ, 5 December 2020. 
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Introduction of Startups developed in Global Processes 

 

- Czech Republic 

During COVID-19 the Tech and Cybersecurity industry got a really big boom in the Czech 

Republic. There were many successful initiatives in these fields. Below are the top 10 

Cybersecurity Startups in the Czech Republic in 2021; 

 

 

 
 

 

1. BankID 

https://bankid.cz/en/ 

As a fine example of a “corporate startup,” the BankID was founded by the Czech banks to 

allow easy authentication, reliable KYC verifications, and contract signing via login to an 

existing bank account. 

 

2. GreyCortex 

https://www.greycortex.com/ 

GreyCortex secures network communication by analyzing traffic in the network with 

advanced detection techniques. It detects threats and visualizes communications to enable 

a quick response to anomalies. 

 

3. IP Fabric 

https://ipfabric.io/ 

IP Fabric allows network engineers to automatically discover, verify, and document large-

scale enterprise networks automatically, provide visibility into connections and prevent 

security issues caused by the lack of visibility. 

https://bankid.cz/en/
https://www.greycortex.com/
https://ipfabric.io/
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4. Resistant AI 

https://resistant.ai/ 

Resistant AI recognizes forged documents and suspicious transactions by applying 

advanced AI techniques. It prevents fraud during fully automated digital processes, such as 

account opening or a loan application. 

 

 

5. Signi 

https://signi.com/en/ 

Signi is a platform for electronic document signatures. It helps companies close contracts 

with their customers quicker by creating a legally binding document entirely online and 

without a paper. 

 

6. TeskaLabs 

https://teskalabs.com/ 

TeskaLabs assures secure communications of mobile or IoT devices with the network 

infrastructure and builds several products based on the premise of a secure networking 

gateway. 

 

7. ThreatMark 

http://threatmark.com/ 

ThreatMark prevents online fraud in banking by analysing user behaviour, device 

attributes, transaction details, and various other factors automatically evaluated by AI, and 

by reflecting the findings in user’s authentication. 

 

8. Veracity Protocol 

https://veracityprotocol.org/ 

Veracity Protocol assures physical objects' authenticity by creating a unique Physical 

Code™ that represents the “signature” of that particular object. The Veracity Protocol can 

create the Physical Code™ with a simple mobile app. 

 

9. Whalebone 

https://www.whalebone.io/ 

Whalebone quietly secures end-user devices through products delivered to telcos, ISPs, and 

corporations. It monitors user activity and stops suspicious activities, such as visiting a 

problematic website or downloading malware. 

 

 

 

 

https://resistant.ai/
https://signi.com/en/
https://teskalabs.com/
http://threatmark.com/
https://veracityprotocol.org/
https://www.whalebone.io/
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10. Wultra 

https://www.wultra.com/ 

Wultra provides authentication and mobile security solutions to banks and fintech companies. 

It reduces fraud by introducing trusted identity and assuring malware protection, device 

security, and a secure runtime environment on mobile. 

 

STARTUPS CREATED IN 2021-2022 TO SOLVE A SOCIAL PROBLEM (safety during 

pandemie /infoapp for the migrants) 

 

Umapa  

 

Umapa - Ukrainian Community Map | Mapotic78 

Czech startup Mapotic in cooperation with Česko. Digital has developed a unique map in less 

than a week – Umapa . Finding your way around a new environment and a foreign country is 

not easy. That is why Umapa developed a map of useful and important places and services. 

Umapa helps people arriving from Ukraine to get to know their new (temporary) home. It 

includes everything ranging from state institutions and various forms of help to doctors, schools 

and events. Help us expand the map by adding new places, services and locations. The first 

version works for the territory of the Czech Republic. 

 

 

MyStay 

 

MyStay | Global relationship platform for hotel and its guests (gomystay.com)79 

Contactless solution for the smoothest guest journey imaginable. MyStay is a solution that will 

raise services and revenues to a brand new level. For both hoteliers and travelers. MyStay Free 

Contactless Kit was chosen by the United Nations World Tourism Organization (UNWTO) 

supported by the World Health Organization (WHO) as the most complete worldwide solution 

to mitigate COVID-19’s impact on tourism. Engage guests with a warm welcome and offers 

they can use before they even arrive, i.e. hotel transfer. Lead guests to a page with a smart 

catalogue of the services and all the useful information they may need. Let  guests quickly find 

what they need and order it by one click on their mobile phone or a computer. Cut the wait 

time at the reception with easy online check-in. Allow guests to fill out forms comfortably in 

advance. Show to the guests great places to visit in vicinity of the hotel with customizable map 

ready for mobile phones. 

 

 

 

 

 

                                                 
78 Umapa - Ukrainian Community Map | Mapotic 
79 MyStay | Global relationship platform for hotel and its guests (gomystay.com) 

https://www.wultra.com/
https://www.umapa.eu/
https://www.gomystay.com/
https://www.umapa.eu/
https://www.gomystay.com/
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- Greece 

In 2020 when the epidemic knocked on the doors of many Greek startups, their progress speed 

unexpectedly dropped. Although they were able to recover from the first shock and control the 

negative impact of the health crisis with a few well-planned measures. So, the lockdown was 

rather a brief break for them but some startups emerged with great success after the pandemic.80 

 

1. Blueground; is a firm that arranges long-term leases for furnished apartments in 

Europe, the United States and Asia. 

 

2. Spotawheel; is an innovative platform for selling and buying used cars. 

 

3. Ferryhopper; is an online platform for ferry ticket bookings that had seen sales 

skyrocket by 300%. 

 

4. Owiwi; which provides digital tools for staff hiring and evaluations. 

 

5. BIOPIX-T; the company targets two healthcare-diagnostics related markets through 

the production of instruments and standardized assays for the detection and monitoring 

of Infectious Diseases and Companion Diagnostics. Their main product, Iris, is 

transportable Covid19 detection equipment that can detect the virus in a sample in less 

than half an hour. 

 

6. EnzyQuest; A Heraklion Crete based biotech start-up focused on developing and 

commercializing new enzyme products that allow efficient manufacturing and 

analytical processes. Among their products is the EnzyQuest SARS CoV2 RT qPCR 

kit_IVD, a molecular real time RT-PCR test intended for the qualitative detection of 

SARS-CoV-2 RNA extracted from human respiratory specimens types. 

 

 

- Italy 

The COVID-19 spread highlighted and increased some of the already-existing difficulties and 

weaknesses, especially from the social perspective. These newly discovered needs have been 

a basis to create and develop a new form of business and satisfy the current demands. 

 

One of the most interesting start-ups born during the pandemic years is Senex, an innovative 

business started in 2021 in Southern Italy, specifically active in Bari, Apulia; supporting elderly 

people facing digital issues. Their main service is called ‘grandchildren on demand’, through 

which older people can pay young tech-savvy people to receive support and assistance when 

facing informatic problems, filling digital documents etc. Their business is based on two main 

services, technical support and learning from home. 

                                                 
80 Eptakili, (2020). Greek startups riding out the pandemic: https://www.ekathimerini.com/society/260547/greek-startups-

riding-out-the-pandemic/  

https://www.theblueground.com/
https://www.spotawheel.gr/
https://www.ferryhopper.com/en/
https://owiwi.co.uk/
https://biopix-t.com/
https://enzyquest.com/
https://www.ekathimerini.com/society/260547/greek-startups-riding-out-the-pandemic/
https://www.ekathimerini.com/society/260547/greek-startups-riding-out-the-pandemic/
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According to the Senex website, the idea of the service ‘Grandchildren on-demand ‘(Nipote in 

Affitto), was born during the first lockdown. A complicated period especially for those who 

were isolated at home and had no technical and digital skills to stay in touch with their loved 

ones81.  

 

 

 

 

Another successful business that started in 2020 during the early pandemic is Uno Bravo, which 

means ‘a good one’. This start-up offers clients the opportunity to get in touch with 

psychologists and psychotherapists depending on their needs. The customer fills out a scientific 

questionnaire and based on their answers, the portal gives them the matching professional who 

will support them. Mental health is more than ever fundamental and after restrictions and social 

distancing, it has become a popular topic. However, finding the best therapist who will meet 

the specific needs and expectations might be very difficult. Mostly during a pandemic and 

through lockdowns; Uno Bravo helped people, supporting them in the decision on which 

professional to hire and in making therapy easier and accessible from home. To the statistics 

provided by the start-up website82, the start-up has selected more than 1500 professionals and 

more than 20,000 people have started their therapeutic journey through this service. 

 

 

 

- Slovenia 

Many start-ups registered during the COVID-19 times focused on adaptability in day-to-day 

digitalization. 

Top Start-ups in Slovenia recorded during 202183 are; 

 

                                                 
81 https://www.esenex.it/  
82 https://www.unobravo.com/?_gl=1*1rwpbsz*_up*MQ..&gclid=CjwKCAjw0a-

SBhBkEiwApljU0qg5qAG61oyA15P0AMiG6i3XT-6cVSuqqAcvo3g6PjlKP7F1oB_u-xoCWJcQAvD_BwE  
83 Finalists of Start: up of the Year Award 2021. Https://www.startup.si/en-us/news/finalists-of-start-up-of-the-year-award-

2021 (7. 4. 2021). 

https://www.esenex.it/
https://www.unobravo.com/?_gl=1*1rwpbsz*_up*MQ..&gclid=CjwKCAjw0a-SBhBkEiwApljU0qg5qAG61oyA15P0AMiG6i3XT-6cVSuqqAcvo3g6PjlKP7F1oB_u-xoCWJcQAvD_BwE
https://www.unobravo.com/?_gl=1*1rwpbsz*_up*MQ..&gclid=CjwKCAjw0a-SBhBkEiwApljU0qg5qAG61oyA15P0AMiG6i3XT-6cVSuqqAcvo3g6PjlKP7F1oB_u-xoCWJcQAvD_BwE
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1. Bird Buddy  

(A smart bird feeder: Bird feeder with motion sensor, microphone and camera) 

 

2. BEVO 

(Plant-based meat: Reminiscent in taste, appearance and texture of a real filet mignon or 

other prime cuts of meat) 

 

3. Maestro Amadeus 

(Music sheet organizer: An auto-recognizing and organizing sheet music app)  

 

4. RingoX 

(An innovative modular IOT device that unlocks doors remotely via a mobile phone) 

 

5. SeaVision 

(World's first intelligent anchor monitoring system for boats) 

 

 

- Turkey 

In Turkey in 2021, start-ups in the areas of Grocery delivery, Gaming, PropTech, FinTech and 

Blockchain raised the most capital. In the grocery delivery sector, a total of 4 start-ups got 

registered and an investment of $265M was recorded in the gaming sector. In terms of the 

number of deals, 2021 was led by Gaming, Artificial Intelligence, DeepTech, FinTech and 

HealthTech.84  

 

85 

During 2020-202186; 

                                                 
84 Source: Top 5 funded verticals in Türkiye in 2021, Türkiye Destination for Early Stage Investments, March 2022 
85 Source: Startups.Watch 
86 Source: YEAR IN REVIEW 2021, startups.watch, JANUARY 19, 2022 
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 Turkey became one of Europe’s top 10 countries in terms of start-up investment. 294 

deals were completed at the angel and VC level, totaling $1.552B in start-up 

investment. 44 of these were funded by foreign investors. 

 In 2021, Getir, a company founded in 2015. A mobile application providing delivery 

services to restaurants and grocery stores. The company provides services in various 

European countries, including Turkey. It alone raised $983M and reached unicorn 

status. 

 Dream Games raised $205M and also became a unicorn. 

 Trendyol (an E-commerce platform) received Turkey’s largest recorded investment at 

the maturity stage, becoming a decacorn.  

 The gaming sector became the center of attraction with closing 52 deals with a total of 

$265M raised. Valuations increased by 80% and even Private Equity Funds started 

making investments in early-stage gaming start-ups. 

 1 Decacorn, 3 Unicorns since 2020 in Turkey. 
87 

 

 

 

 

                                                 
87 Source: Stratups.watch, Pitchbook. 
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New Areas/ Fields of Entrepreneurship Opened Due to Global 

Processes 

 

- Czech Republic 

Although the Czech technology market is developing in the right direction, it has yet to take 

several steps to reach the level of Western countries.  

 

In the Czech Republic, for example, the hardware sector is not developed. There are exceptions, 

such as Prusa Research, Snuggs or several companies specializing in the production of 

nanofibers. And yet, in this matter, the Czech Republic lags behind competitors. But why? The 

Czech investment world is still dominated by more conservative investors, and there is no 

network of business angels and investors from the FFF (friends, family and fools) category 

who would invest in riskier projects. Therefore, it is easier for companies to develop software 

and then look for investors than to first raise capital and only then engage in the production of 

hardware. 

For this reason, the Czech Republic is still one of the countries in which there are very few 

young technology companies per capita. 

 

 

- Greece 

The COVID-19 pandemic shifted the country's trajectory dramatically, affecting healthcare, 

social cohesion and the whole economy. Greece was in a very different state of readiness prior 

to the start of the pandemic than it was during the economic crisis of 2009. Greece exhibited 

extraordinary resilience in the face of the epidemic. In contrast to the prevailing negative 

atmosphere that accompanied the virus's breakout, the country showed swift reactions when it 

came to dealing with the health problem. The state's modernization process was hastened by 

accelerating the digitalization of important public administrative functions, laying the 

groundwork for the following day. At the same time, despite their digital deficits, a substantial 

portion of Greek enterprises have effectively adapted tactics to combat the pandemic, such as 

the remote working model and other digital solutions required, such as e-commerce. 

 

The pandemic along with the severe restrictions enforced by the government drastically altered 

people's day-to-day lives. This shift had a significant impact on consumer purchasing 

behaviour. As a result, e-commerce has grown in popularity throughout the world. E-commerce 

has exploded in popularity in Greece in recent years. Before the epidemic, internet purchasing 

was not widely used in the nation, and the necessary infrastructure was lacking. However, 

lockdowns and restrictive regulations demanded the acquisition of supplies and services 

through the internet. As a result, Greece placed first among other European nations in terms of 

online sales growth in 2020, compared to 2019. 
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The Greek market is undergoing a shift as a result of the fast rise of e-commerce. Startups, as 

well as small and medium businesses, have embraced the opportunity to become more digital 

and reach a larger audience. It's worth emphasizing that the surge in online purchases in Greece 

as a result of the epidemic has revolutionized the Greek market and opened up several chances 

for small and medium-sized businesses (SMEs) and entrepreneurs. During the next several 

years, this rising tendency is projected to continue. (Karakatsani, 2022)88 

 

Furthermore, according to the 2021 Europe E-Commerce Report89, Greece had a medium 

performance in the infrastructure and logistics sectors in 2020, which are critical for e-

commerce development and sustainability. Logistics performance, ease of doing business, e-

government growth, internet inclusivity, postal efficiency, economic preparation to support 

online commerce, cybersecurity, and so on were among the characteristics considered. The 

rapid growth of courier firms, as well as the advent of new technology and digital systems by 

a slew of startups, helped to address this shift. Furthermore, e-platforms exploded in popularity 

between 2020 and 2021. 

 

 

- Italy 

The two sectors that got the most boom in Italy during the pandemic lockdown were food 

delivery and e-commerce. Along with increasing the demand it also improved the person-

oriented sectors. Due to the county’s strict lockdown rules to control the virus, potentially each 

citizen at one point of time had needed their services. Which helped businesses and startups 

working in the field of e-commerce to penetrate the market. 

 

Similarly, the food delivery business also blew up, helping both the restaurant owners and the 

clients. The delivery system became the only strategy for restaurants to survive during the 

lockdown. 

 

 

- Slovenia 

In Slovenia many new areas of opportunities are opening up in the field of digitalization. Before 

the COVID-19 outbreak many companies in the country were resisting the digitalization 

process. The pandemic lockdown urged them to adapt with the changing circumstances by 

adapting digital strategies and platforms to implement regulations/systems such as work-from-

home. 

                                                 
88 Greece economy briefing: The rapid growth of e-commerce in Greece: https://china-cee.eu/wp-

content/uploads/2022/03/2022e02_Greece.pdf 
89 “EUROPEAN E-COMMERCE REPORT”: 

https://ecommerce-europe.eu/wp-content/uploads/2021/09/2021-European-E-commerce-Report-LIGHT-VERSION.pdf  

 

https://china-cee.eu/wp-content/uploads/2022/03/2022e02_Greece.pdf
https://china-cee.eu/wp-content/uploads/2022/03/2022e02_Greece.pdf
https://ecommerce-europe.eu/wp-content/uploads/2021/09/2021-European-E-commerce-Report-LIGHT-VERSION.pdf
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Global Digital Businesses, digital sales channels and promotion are opening the future careers 

and generating jobs. The opportunities are being opened for those willing to learn quickly. 

(Svenšek 2021)90 

 

 

- Turkey 

New and innovative prominent areas of entrepreneurship that opened and progressed during 

the pandemic91: 

 

Cook Yourself at Home 

Among the measures recommended due to the pandemic, there is also attention to social 

distance and not leaving the house unless absolutely necessary. For this reason, with the 

restrictions in restaurants and cafes that are brought from time to time, the habit of eating out 

has decreased significantly, while takeaway services are gaining weight. For those who want 

to increase the safety of their food even more, the "cook yourself" application is applied. In the 

system applied by many ready-made food companies, frozen foods are packaged separately 

and delivered to customers in this way. Customers open their product packaging by taking 

personal safety precautions and cook the products at home by their own means. 

 

Crossing the Limits of the Internet 

Although the quarantine applied around the world has been stretched from time to time due to 

the coronavirus, the outer spaces are still not safe. For this reason, it is beneficial to get all 

possible services over the internet. Those who invest in the internet sector on time are among 

the winners of the process. The number of services that can be provided online is extremely 

high... Sports applications, virtual trainings, e-books, magazines, virtual museums and tours 

are among the experiences that users can easily access over the internet. Organizations that 

provide online services for free can reach extremely high advertising revenues thanks to their 

record number of views. Companies that receive small payments from users can make record 

profits due to the high customer potential. 

 

New Era in Textile and Cosmetics Industry 

The pandemic, which threatens world health, makes it necessary to take various measures. This 

necessity leads to the emergence of new business lines. At the beginning of the new initiatives 

that shine during the coronavirus period, the production of masks and visors is coming. 

Bringing a breath of fresh air to the textile industry, masks and visors are considered as a new 

business line due to high demand. New mask designs produced by many companies are among 

the most important needs of those who want to protect their health. The fact that wearing masks 

has become mandatory in certain periods also puts these business lines among the brightest 

                                                 
90 Poslovne priložnosti med koronakrizo: "S februarskega dna smo skočili v višave". 

https://www.rtvslo.si/gospodarstvo/poslovne-priloznosti-med-koronakrizo-s-februarskega-dna-smo-skocili-v-visave/573064 

(7. 4. 2021). 
91 Source: Initiatives that enter the market quickly with effective solution suggestions during the pandemic process draw 

attention, February 25, 2021. 
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ideas of the last period. The cosmetics industry is also one of the prominent areas with the new 

normal process... Due to the effect of cologne and disinfectant types on coronavirus, many 

consumers show great interest in these products. Supported by different flavours and thus 

appealing to a wide target audience, the products allow entrepreneurs to make a high profit. 

 

Intense Interest in Same Day Delivery Service 

The intense interest in online shopping services during pandemic days causes companies that 

are caught unprepared to experience various problems in delivery. On the other hand, start-ups 

that want to get the opportunity to stand out against their rivals, by increasing the product range 

in virtual market applications and by signing the same day delivery service, are gaining great 

appreciation from the customers. The same day delivery facility provides great convenience 

for consumers who do not want to leave their homes during pandemic days. The same day 

delivery option also provides great benefits in the emergence of new business lines. Numerous 

companies are hiring self-employed drivers with their own vehicles for delivery, offering a new 

employment opportunity during the pandemic process. 

  



 

 

109 

 

Conclusion 
 
A startup is a newly created business characterized by a constant search for the right business 

model, a concentration on growth, and a special dynamic that is based on the perceived demand 

for a product or service. 

 

The goal of a startup is to grow rapidly due to its innovative solutions and offerings that is 

designed to fill a certain niche and solve current problems. 

 

There are no exact criteria that define a startup. However, this term is most often used in 

relation to companies that create a product based on innovative technologies. They either offer 

something fundamentally new or develop an old idea in a more stimulating and innovative 

manner for better and quicker results. 

 

Many startups actually do not have well-functioning business processes, and also do not have 

a stable income. However, they are looking for scalable, replicable business models and are 

focused on growth. 

 

Kenneth Boulding, Nobel prize nominee in both peace and economics and one of the founders 

of general systems theory, commented that “Anyone who believes exponential growth can go 

on forever in a finite world is either a madman or an economist.” Critiques regarding the 

impossibility of infinite growth of economy is one of the cornerstones of complementary 

economic 

approaches.92 

 

 

 

 
  

                                                 
92 LIETAER, B. 2001. The Future of Money, London, Century, Random House Group Limited. 



 

 

110 

 

References 
 

1. 10 Cybersecurity Startups in the Czech Republic in 2021 | by Petr Dvořák | Wultra Blog 

| Medium 

2. http://en.protothema.gr/wp-content/uploads/2019/06/bus1.jpg 

3. http://thefoundation.gr/wp-content/uploads/2019/12/Startups-in-Greece-2019-by-EIT-

Digital-and-Foundation.pdf 

4. https://appsso.eurostat.ec.europa.eu/nui/submitViewTableAction.do  

5. https://hu.pinterest.com/pin/275986283384493800/ 

6. https://joinup.ec.europa.eu/collection/egovernment/document/startup-greece-place-

start-business-all-help-you-need 

7. https://marathon.vc/blog/greek-startup-industry-en 

8. https://www.investopedia.com/ask/answers/12/what-is-a-startup.asp 

9. https://www.jumpstartgreece.com/ 

10. https://www.news247.gr/epixeiriseis/anadyomeni-viomichania-startups-arithmoys-

ependyseis-exagores-2010-2018.6690006.html 

11. https://www.statistics.gr/documents/20181/27243858-a1ad-b456-1792-d715c136dd2a 

12. Технологии и инновации: что мешает расти стартапам в Чехии / Бизнес / 

Иммиграция / 420on.cz Пражский городской портал 

 

 

 

 

https://medium.com/wultra-blog/10-cybersecurity-startups-in-the-czech-republic-in-2021-bf1b11418f84#:~:text=%2010%20Cybersecurity%20Startups%20in%20the%20Czech%20Republic,network%20engineers%20to%20automatically%20discover%2C%20verify%2C...%20More%20
https://medium.com/wultra-blog/10-cybersecurity-startups-in-the-czech-republic-in-2021-bf1b11418f84#:~:text=%2010%20Cybersecurity%20Startups%20in%20the%20Czech%20Republic,network%20engineers%20to%20automatically%20discover%2C%20verify%2C...%20More%20
http://en.protothema.gr/wp-content/uploads/2019/06/bus1.jpg
http://thefoundation.gr/wp-content/uploads/2019/12/Startups-in-Greece-2019-by-EIT-Digital-and-Foundation.pdf
http://thefoundation.gr/wp-content/uploads/2019/12/Startups-in-Greece-2019-by-EIT-Digital-and-Foundation.pdf
https://appsso.eurostat.ec.europa.eu/nui/submitViewTableAction.do
https://hu.pinterest.com/pin/275986283384493800/
https://joinup.ec.europa.eu/collection/egovernment/document/startup-greece-place-start-business-all-help-you-need
https://joinup.ec.europa.eu/collection/egovernment/document/startup-greece-place-start-business-all-help-you-need
https://marathon.vc/blog/greek-startup-industry-en
https://www.investopedia.com/ask/answers/12/what-is-a-startup.asp
https://www.jumpstartgreece.com/
https://www.news247.gr/epixeiriseis/anadyomeni-viomichania-startups-arithmoys-ependyseis-exagores-2010-2018.6690006.html
https://www.news247.gr/epixeiriseis/anadyomeni-viomichania-startups-arithmoys-ependyseis-exagores-2010-2018.6690006.html
https://www.statistics.gr/documents/20181/27243858-a1ad-b456-1792-d715c136dd2a
https://420on.cz/immigration/business/60132-tehnologii-i-innovatsii-chto-meshaet-rasti-startapam-v-chehii
https://420on.cz/immigration/business/60132-tehnologii-i-innovatsii-chto-meshaet-rasti-startapam-v-chehii

